Note:
The Management Board draws attention to the fact that the consolidated financial statements have been

audited (but not yet approved). Following approval, the Report of the Supervisory Board will be submitted

and published without delay.
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1. Summary of key data

Financial year

Key figures: Group
Earnings before interest and taxation (EBIT)
Cash flow from operating activities
Earnings per share (basic and diluted)
Equity (at Dec. 31)
Equity ratio (at Dec. 31)
Cash and cash equivalents (Dec. 31)

Key figures: Internet segment
Earnings before interest and taxation (EBIT)
Revenue
Purchased senices (as a percentage of revenues)
Visits to the Group's internet websites
Bookings

Key figures: Hotels segment
Earnings before interest and taxation (EBIT)
Investment
Segment assets (Dec. 31)

EUR tsd.
EUR tsd.
EUR
EUR tsd.
%
EUR tsd.

EUR tsd.
EUR tsd.
%
Mio.
thousand

EUR tsd.
EUR tsd.
EUR tsd.

2014 Previous yearl Change
3,190 323 +2,867
725 1,164 -439
0.21 -0.59 +1
3,699 3,278 +421
11.2 11.1 +0
1,002 1,326 -324
3,390 49 +3,341
25,190 29,067 -3,877
80.2 94.1 -14
88 110 -22
278 312 -34
-200 274 -474
1,165 2,075 -910
15,693 14,543 +1,150
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2. Foreword

Dear Shareholders,

For your company, the 2014 financial year was marked by the consolidation of the travel placement business

and by the continuing construction work on our first hotel in Leipzig.

Having achieved an EBIT in 2013 which was significantly lower than we had expected, we stated that the
financial year 2014 would be a year of improved results. By intelligent management of our marketing
expenses and a reduction in less effective marketing budgets we were able to achieve an EBIT of just over
EUR 3 million, reflecting the current strength of our travel placement business. The reduction of the
marketing budget meant a fall in revenues of approximately EUR 4 million, which we had knowingly taken
into account. Growing the website portals was not the objective; top priority was given to improving EBIT,
and with it the financial strength of the business — particularly in view of the financing commitments for the
hotel project. The only exception to this was the French package tour market, which we had targeted for
growth. The revenues generated here exceeded our forecasts significantly, which we see as further

confirmation of our internationalization strategy.

In addition, progress was maintained in the construction of our hotel in Leipzig. At the end of the financial
year the demolition work was completed, so that further construction work can continue in 2015. We are

confident that we will be able to open the hotel at the beginning of 2016 as planned.

Yours sincerely,

Armin Schauer
Management Board of Travel24.com AG
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3. The business in figures

3.1 Group management report of Travel24.com AG
A. General information about the Group
A.1. Business model

The Travel24.com AG (“Travel24”) business model is divided into two segments: Internet and
Hotels. The Internet segment is the core business, while the Hotels segment is still in the start-up
phase.

Internet segment

Within the Internet segment, the Company offers travel services. This includes the placement sale
of package tours, last-minute travel offers, hotel services and flights, as well as various additional
travel services. Travel24 operates internationally in this segment. The international activities are,

however, limited to other European countries.

In the financial year 2014 Travel24 has been focused on the internationalization of the sales
placement service business in general and on improving its financial results in the German market.
Key measures include strengthening the marketing effort for the French travel website portal
travel24.fr and further reductions of marketing expenses for website portals in the domestic

Germany-Austria-Switzerland market region.

The portfolio of offerings for the Germany-Austria-Switzerland region continues to include the
majority of German travel providers. In the flight sales sector Travel24 has access to more than 750
scheduled, charter, and low-budget flight providers, and access to more than 200,000 hotels in the
hotel sales sector. Numerous additional products such as car rental, cruises, holiday apartments,
and insurance complement the products on offer. Travel24 continues to offer booking services for

all travel services via its website portals or using various booking hotlines.

In the French package tour market, Travel24 cooperates with over 40 relevant French travel
operators. Other international flights and hotels offered are largely the same as those also offered
by Travel24 in its domestic market.

In order to maintain and further develop the websites, Travel24 continues its close cooperation with
Unister Travel, which is itself a leading provider of online travel placement services. Unister Travel
provides various services for Travel24 in this connection, primarily in the information technology and
customer service areas. These services include all sectors (flights, package tours, last-minute travel

offers, and hotels).
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In addition to this cooperation arrangement we also have cooperative arrangements with leading
providers located in France for the French package tour business operation, primarily for
information technology, service, and marketing purposes. France remains the only country in which

Travel24 has a local foreign operation.

Both nationally and internationally, the Internet segment is subject to the influence of factors which
affect the highly competitive nature of the online travel market. The most decisive factors are the
technical competitiveness of the Company’s own product offerings, the use of powerful applications

for dynamic pricing, and, in particular, effective and efficient marketing.

Hotels segment

The Hotels segment remains in the start-up phase. In the future Travel24 aims to expand on its
business model in this sector by adding branded hotels in the Budget Design segment (two star and
two star plus). In the long term it is planned to establish a chain of twenty-five hotels in Germany,
thereby expanding the business model significantly and causing a shift in the weighting of the

Internet segment within the Group.

Activities undertaken in this segment in 2014 were primarily concerned with planning and site
demolition work. This involved planning and site demolition work specific to the real estate
investments in Leipzig, planning the internal hotel business processes and the general design and
appearance of the Group, budgeting for individual hotels, and giving consideration to general

marketing and sales matters.

In order to drive forward the hotel build-up a structured process for the acquisition of potential real

estate investors was established in the second half of 2014.

A.2. Objectives and strategies

Internet segment
The 2014 financial year was characterized by the establishment of our French travel internet portal

and improving the gross margin in the domestic German market.

In the Germany-Austria-Switzerland region we expect a slight fall in revenues. However, we
anticipate stable or a slight improvement in operating results compared to the previous year as we
continue with continue with determined plans to optimize marketing expenses in all sectors. Overall
we anticipate a slight improvement in the gross profit margin for the Internet segment compared to
2014.

Further local dependencies in foreign locations are not planned. France remains the only exception

here. We plan slight growth in the French package travel sector.
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Our competitiveness in the Internet segment will be primarily maintained by the efficiency of our
information technology and marketing departments. Travel24 ensures this by means of its close
cooperation with Unister Travel, the market leader in online travel sales in Germany. In addition,
Travel24 benefits from Unister Travel's terms and conditions with tour operators and other service
providers. The Group maximizes synergies in its activities: The market presence in different
countries continues to be kept identical where possible. To some extent, for example in international
fulfillment, additional agreements are entered into with external providers to ensure that the relevant

placement sales market know-how is available.

Hotels segment

We do not plan to have active operations in the Hotels segment in 2015. Here we expect to
complete the Leipzig real estate property in the first quarter of 2016. Accordingly, the first revenues
are planned for 2016. In addition, in the medium- to long-term perspective, the objective is to
construct numerous hotels efficiently and operate them successfully. To plan the construction of this
group we are cooperating with a number of external experts from various different disciplines to
ensure the quality of work performed by architects, construction engineers, and other service
providers can be ensured even in more complex projects, and to ensure that budgets are not

exceeded.

Key positions at Travel24 are filled by staff with many years of management experience in the hotel
industry in general and in the budget hotel sector in particular. This ensures that product offerings,
operating processes, market presence, and design and marketing strategy are planned with the
necessary expertise. The creation of this segment is designed to enable a diversification of our
business model and thereby strengthen the revenue and income base. Given that the budget hotel
sector is growing, is promising, and attracts high margins, it is an ideal complement to the tough

competitive online travel market.

A.3. Management systems

The Management of Travel24 uses several key performance indicators on a consistent basis to

manage success in the Group. The objective is to manage on a segment by segment basis.

Internet segment

The key performance indicators used to manage the Internet segment are shown in the table below:
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2014 2013
Revenue (In thousands of euro) 25,190 29,067
Cost of material (In thousands of euro) 20,210 27,350
Cost of material (in %) 80 94
EBIT* (In thousands of euro) 3,190 323

* Earnings before interest and taxation

In addition the average marketing expense per booking (cost per order, “CPO") is used as a

management measure, which amounted to EUR 71 in 2014 (previous year: EUR 82).

A series of non-financial performance indicators are also used at the level of the individual website
and sector (flights, package tours, hotels). These mainly include performance indicators such as
Visits (website visits), Page views/Visit (page views per visit), and the number of bookings made.
These are examined regularly in order to determine the appropriate management actions necessary

to manage the website portals and product offerings.

In the financial year 2014 the Travel24.com AG websites registered approximately 88 million visits,
with 3.6 page views per visit, and we received 278,000 bookings. In the previous year we registered
approximately 110 million visits with 4.0 page views per visit and approximately 312,000 bookings in

total.

Hotels segment

As the Hotels segment does not yet generate revenues, the segment is managed using measures
which are not derived from the income statement. These are first the measurement of construction
progress and compliance with building regulations, which are monitored on an ongoing basis by the
Management Board. In addition, performance indicators are used for management purposes at the
investment level. For this purpose the Management Board regularly examines order values and
payments to service providers by means of checks against the investment budgets made at the

beginning of the year for individual planning, demolition and construction services.

At the current time the investment amounts made and the anticipated 2015 investment volume are
within the current investment planning amounts. Construction investment will once again only be
recorded for the Leipzig property in 2015. The volume planned amounts to approximately
EUR 12,300 thousand.
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B. Report on economic position

Internet segment

Our anticipated EBIT in this segment of EUR 2,600 thousand for the financial year 2014 compares
to the actual EBIT of EUR 3,390 thousand. At the same time we were not able to achieve the
EUR 30,800 thousand revenues planned. Here we have had to report a fall to
EUR 25,190 thousand. This results from the fact that we optimized our marketing expenditure
during the year more than originally planned, in order to achieve the desired efficiency and with it at
least the planned EBIT. In addition, marketing investments made in foreign countries, particularly in
France, were not able to generate the level of revenues planned, so that the growth in our foreign
business remained slightly below expectations. The achievements of this segment are in general
satisfactory given that the emphasis in the financial year 2014 is on the achievement of forecast

earnings.

Hotels segment
No revenues were generated in this segment, in line with forecasts, as the segment is still in the

start-up phase.

As a result, the forecast for 2014 only included interest and personnel expenses. At the beginning of
the second half of the year a small number of employees were recruited, necessary for the
construction planning work. The slight increase in personnel costs compared to the original planning
is due to the fact that appropriate staffing levels were required for the intensification of the planning
phase for the Leipzig real estate property and for the development of the future hotel group as a
whole — for example, in the financing and operative planning areas. Accordingly the actual EBIT
loss for this segment of EUR 200 thousand deviated from the expected EBIT (EUR 0 thousand).

B.1. Macroeconomic and sector-specific environment

Internet segment

Germany-Austria-Switzerland region

In the Germany-Austria-Switzerland region, our largest market, it can be assumed that the online
travel market as a whole registered satisfactory progress with another year of growth in the financial
year 2014. Given the market growth, the business environment in Travel24’s domestic market can
therefore be described as positive. On the other hand, however, there are a large number of
established market participants offering homogeneous products, as well as new market participants
and a growing number of substitute providers, particularly in the hotel business. The resulting price

pressure creates a business environment that can be described as very competitive.

Travel24 counters the increasing competitive pressure by the use of more effective and efficient

marketing and with a wide range of products across all sectors. The former is designed to ensure
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that we continue to keep our trademarks in our customers’ minds and that traffic is attracted to our
websites, while avoiding excessive dispersion losses. With a wide range of products across all
sectors we want to ensure that visitors to our pages receive offers for almost all possible

destinations, so that bookings are made with us.

We consider the general economic climate in Germany and the associated consumer mood and
willingness to spend money on tourist services to be unchanged. We do not expect a decline in the
demand for tourist services; however, it is possible that shifts may occur between individual

categories (for example, from package tours to straightforward hotel and flight bookings).

The online travel business is affected by both the general economic climate and the specific state of
the tourism industry. It is especially affected by seasonal changes in demand and shifting customer
preferences for particular destinations booked by customers. Travel24 counters these effects by
continually monitoring customer preferences and taking account of seasonal peaks in operating

processes.

France

We continue to have a positive view of the opportunities presented by the market environment in
France. Specific factors influencing the sector are similar to those in Germany. We see major
growth prospects for Travel24, in particular for package tour placement sales. The wide-ranging
product portfolio of the relevant tour operators, together with our partnership with the leading
technology provider locally, should enable us to ensure that we can achieve a leading market
position in the future.

Media reports suggest that the general economic climate in France is suffering from slightly
negative trends. However, our experience does not give us grounds to believe that consumer

demand for tourism services is threatened.

The demand in France naturally has different national characteristics, which primarily express
themselves in different choices of primary destinations than those in the domestic Germany-Austria-
Switzerland market. We address these issues using the experts employed at our Paris subsidiary,

who have know-how specific to tourism demand in France.

Tourist demand in other European countries, particularly in Great Britain, and their competitive
situations have proved difficult in 2014. We currently consider these markets to be less attractive,
and accordingly they play a subsidiary role in the strategy for the segment. Accordingly very little

expansion activities took place in the 2014 financial year.
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Hotels segment

We continue to have a positive view of the prospects for the Hotels segment, which is still in the
start-up phase. The Travel24 Management expects that the budget sector share of the hotel
industry in Germany will increase significantly in coming years, from 10% currently to
approximately 20 %. The market entry of a number of established hotel chains and other new
entries in this segment illustrate the current attractiveness of the segment. For this reason we are
convinced that we are following the right diversification strategy with a timely entry into this market.
The continuing trend towards city tourism within Germany and in Europe, combined with a general
climate of price awareness among private consumers and an increased budget consciousness
among business travelers, supports the typically high level of capacity utilization seen in this

segment, with ideal conditions for growth.

B.2. Course of business

As the Hotels segment has not yet commenced operations in 2014, the description of the course of

business concerns itself exclusively with the course of business in the Internet segment.

Given the high proportion of the total segment revenue generated by the Germany-Austria-
Switzerland market, the overall business conditions affecting the financial year 2014 were primarily
driven by the conditions applying in our domestic market. While the Travel24 Management continues
to regard developments in the overall conditions in this market to be positive!, the competitive

intensity in this segment is comparatively high, and continues to increase.

As a result of the increased share of total revenues generated by the French business, the market

conditions in France continue to be a decisive driver for the course of business in this segment.

The 2014 financial year is the first year in which operations in the French package travel business
report a full year of activities, so we are still in a ramp-up phase. Accordingly the contribution made

by this segment is still minor.

The number of tourist bookings in the first quarter of the financial year 2014 increased slightly
compared to the same period in the previous year 2013. This was primarily generated in the French
market, particularly the French flight portal, which was not fully operative in the previous quarter. In
addition the French package travel website portal, which was not yet operational in the equivalent
quarter of the previous year, was also able to add a small contribution to growth in bookings, so that

we recorded a 47 % increase in bookings overall.

! For example, see the “Facts and Figures” survey published in 2014 by the Internet Travel Association on booking trends and internet
use [Internet Travel Association — Verband Internet Reisevertrieb, “VIR"]
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The number of bookings in the domestic Germany-Austria-Switzerland market declined in line with
expectations, since we had made drastic savings in marketing costs. Here there was a fall in
bookings of approximately 30 % accompanied by a fall in marketing expenses of approximately
29 %.

In the second quarter of 2014 the number of bookings fell again compared to the comparative period
in 2013. As expected, this decline was in the Germany-Austria-Switzerland region, where we had
made the most severe reductions in marketing costs. Accordingly, a comparatively high fall in
revenues was experienced in this quarter, which had been anticipated. Overall, the first half-year
was concluded well, as the cumulated effect of the savings in the Germany-Austria-Switzerland
market and the expansion of the French business created important improvements in results, as had

been anticipated.

The trends in the package tour business seen in the first half-year continued into the third quarter, so
that again we recorded a smaller number of bookings overall for the first nine months of the 2014
financial year compared to the same period in the 2013 financial year. Cost reductions in marketing
resulted in a fall in revenues in the quarter. However, we achieved a significant improvement in

results compared to the same period in the previous year.

Again, we were able to improve booking numbers in the flight sector in this quarter, especially in our

Germany-Austria-Switzerland market.

In addition, in the final quarter of 2014 we were able to improve results compared to the same
quarter in the previous year and maintain the trends established in the previous quarters. Additional
providers were added in this quarter, in particular the TUI Group, in order to improve the quality of
our package tour business in the Germany-Austria-Switzerland market and to strengthen our long
term market position.

As a result we report a fall in the total number of bookings and lower revenues for the financial year
2014 as a whole compared to the 2013 comparative period, accompanied by an improvement in

operating results.

In conclusion we consider the developments in our international business to be positive, as we have
been able to achieve the planned growth with the planned marketing expenditure. For the domestic
Germany-Austria-Switzerland market we must report significant falls in revenues and bookings.
However, these have been intentional results of planned changes to achieve improvements in the

operating results in this sector.

Finally, we consider the course of business in the financial year 2014 to be positive, as we have
been able to achieve a satisfactory result having taken appropriate measures following the previous

financial year 2013, which fell below our expectations.
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C. Results of operations

Financial year

In thousands of euro 2014 2013 +/- %

Revenues 25,190 29,067 -3,877 -13.34
EBITDA* 3,204 323 2,881 > 100
EBIT 3,190 323 2,867 > 100
EBT** 1,373 -1,526 2,899 > 100
Net income 421 -1,201 1,622 > 100
Operating CF 725 1,164 -439 -37.72

* Earnings before interest, income taxes, and depreciation

** Result before taxes

EBIT is the key ratio used by the Management Board to manage the Group. As the Hotels segment
has not yet commenced generating revenues, this segment (with the exception of income arising
from the release of provisions and expenses for property taxes) makes no significant contribution to
EBIT. Accordingly, this segment is managed on different criteria appropriate for the investments

made.

Internet segment

Revenues in the financial year 2014 totaled EUR 25,190 thousand, lower than in the previous year
(2013: EUR 29,067 thousand). While commission on travel sales fell from EUR 12,023 thousand in
2013 to EUR 8,146 thousand, a slight increase in commissions for sales of travel ancillary services
was achieved, rising from EUR 3,061 thousand in 2013 to EUR 3,294 thousand. Commission from
flight sales fell from EUR 13,983 thousand in 2013 to EUR 13,750 thousand. Of total reported
revenues earned in the 2014 financial year, EUR 16,557 thousand were earned in the Germany-
Austria-Switzerland region and EUR 8,633 thousand internationally (thereof in French website
portals: EUR 8,097 thousand). The fall in revenues is primarily due to a reduction in marketing

expenditure and the associated fall in bookings.

Earnings before interest and taxation (EBIT) in the Internet segment increased to
EUR 3,390 thousand, from EUR 49thousand in the previous year. While revenues fell
(EUR 25,190 thousand; previous year: EUR 29,067 thousand) we were able to reduce marketing
costs more than proportionately to EUR 16,617 thousand (previous year: EUR 23,458 thousand),
which more than compensated for the fall in revenues. The marketing expense ratio fell from 81 % in
the previous year to 66 % as a result of the lower cost per booking. The gross margin increased
accordingly from 19 % in 2013 to 34 % in 2014. The other revenue related costs included provider
costs of EUR 521 thousand (previous year: EUR 515 thousand).
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2014 2013
Commission revenues (EUR tsd.) 25,190 29,067
Marketing expenses (EUR tsd.) 16,617 23,458
Marketing expenses (in percent of revenues) 66 81
EBIT* 3,190 -323

*Earnings before interest and taxation

Hotels segment

No revenues have yet been generated in the Hotels segment in the financial year 2014.

D. Financial position

The balance sheet total increased by EUR 29,490 thousand in the previous year to
EUR 32,305 thousand.

Capital structure

The subscribed capital and capital reserves are unchanged compared to the previous year.

Equity increased to EUR 3,699 as a result of the net profit for the year. The equity ratio,
accompanied by the overall increase in the size of the balance sheet, recovered only slightly from
11.1 % to 11.4 % in the financial year.

The increase in non-current liabilities of EUR 2,529 thousand is primarily a result of the transfer of
the 4,161 bonds that had still been held by the bond intermediary in the previous year. The bonds
are recognized at fair value (market value of 52.9 %) and subsequently accounted for under the

effective interest method. The bonds are due for repayment on September 17, 2017.

Current liabilities are largely unchanged compared to the previous year, with an overall total
decrease of EUR 3thousand. The increase in tax liabilities of EUR 128 thousand is due to the
positive annual result. On the other hand, provisions fell by EUR 25 thousand, due to two contrary
effects. On the one hand, increases were recorded for provisions for legal disputes in the Hotels
segment (EUR 148 thousand) and provisions for interest (EUR 168 thousand). On the other hand,
reductions in provisions were recorded for onerous contracts (EUR 187 thousand), provisions for
legal disputes in the Internet segment (EUR 73 thousand) and provisions for potential fines (EUR 80
thousand). The liabilities to related persons fell by EUR 207 thousand in 2014 following the offset of
receivables and payables under the IHBA (In-house Bank Account) contract. Current liabilities have

a period to maturity of less than one year.

There are no significant liabilities denominated in foreign currencies. The bond liabilities are the only
significant interest-bearing liabilities. Also included in current financial liabilities is the liability
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recorded for the amount payable in case of a possible termination of the non-controlling
shareholders’ interests in the limited partnerships (EUR 83 thousand). These are subject to market
risks as they change in accordance with the fair values of the respective entities. Off-balance sheet
obligations total EUR 1,832 thousand. These primarily relate to payments under construction

contracts (purchase obligations) and ongoing rental payment obligations.

Investments

Travel24 has again made further investments in the hotel business in the financial year 2014. The
investments in further construction and pre-construction work on the Cologne Perlengraben and
Leipzig Ringmessehaus real estate projects fell from EUR 2,075 thousand in 2013 to
EUR 1,165 thousand in 2014, primarily due to the temporary pause in construction at both sites.
However, construction at the Hotel Leipzig Ringmessehaus property recommenced again from
August 2014.

There are outstanding contractual obligations of EUR 1,600 thousand for hotel construction work in
Leipzig at the balance sheet date. No further investment obligations have been entered into in
respect of the property in Cologne for 2015, since the sale of that property remains planned. Certain
obligations in respect of planning services for the Cologne property with a total value of
EUR 95 thousand remain from existing contractual agreements. It can be assumed that these

obligations will be payable by Travel24 once the sale is completed.

No investments have been made in intangible assets in 2014.

Liquidity
The Group’s liquidity has fallen by EUR 324 thousand to EUR 1,002 thousand compared to the

previous year.

The cash flows from current activities include cash from operating activities as well as payments for
interest, receipts of interest income, and payments for tax. The tax payments include tax payments
for earlier years and payments on account for 2014. Operative cash flows also include the increase
in receivables payable by Unister Holding GmbH, to the extent that these did not affect cash flows
(change in the line: increase/decrease in trade receivables and other assets which are not
attributable to investing or financial activities). The increase in these receivables was primarily due to
open receivables arising from ongoing business activities. The EUR 439 thousand reduction in cash
flows from operating activities is primarily a result of the increased level of receivables at the balance

sheet date (EUR 647 thousand). These result from the flight placement business in particular.
The net cash outflows from investing activities of EUR 2,004 thousand (previous year: cash outflows

of EUR 3,646 thousand) resulted from payments for investments in property, plant, and equipment of
EUR 1,004 thousand and cash outflows of EUR 1,000 thousand under the Unister Holding GmbH
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loan agreement. The change compared to the previous year primarily resulted from the lower cash

outflows from financial instruments (loans granted).

Cash flows from financing activities of EUR 955 thousand are attributable to receipts for the
corporate bonds issued by Travel24 in 2012. The cash inflows were significantly lower than in the

previous year.

The liquidity of the Group for the 2015 financial year is assured, including all planned expenditures
for the continued expansion of the Internet segment, as well as costs arising for the Hotels segment,
and the planned construction costs to be incurred for the hotel projects respectively. The proceeds of
the future sale of the two hotel real estate investments should ensure that the repayment obligations
under the bonds in 2017 will be met. The sale of the finished property in Leipzig will generate the
most significant part of the repayment sum. As a portion of the sales proceeds from the sale of the
Cologne property in 2015 will be directly invested in the construction of the Hotel in Leipzig, the sales
proceeds from Cologne will largely be used indirectly for repayment purposes. The difference
between the sales value of the Leipzig property and the total repayment amount will be met from

operating cash flows, and the remaining sales proceeds from the sale of the Cologne property.

Overall, the Travel24 Group was able to meet all financial obligations arising from operating activities

at all times during the financial year 2014.

E. Net assets

Non-current assets
Non-current assets fell from EUR 23,491 thousand in 2013 to EUR 14,697 thousand in 2014. On the

other hand, non-current receivables due from Unister Holding GmbH have increased following

further deposits of free cash with that company. Intangible assets are unchanged compared to the

previous year.

The Cologne Perlengraben real estate property has been offered for sale since April 2014.
Accordingly it has been reclassified and is now presented within current assets under non-current
assets held for sale. A contract for the sale of the property was certified in December 2014. The
reduction was due to reclassifications (EUR 9,967 thousand) and investments in property, plant, and
equipment (additions of EUR 1,165 thousand).

Current assets (including IFRS 5 assets)

Current assets increased from EUR 5,999 thousand in 2013 to EUR 17,608 thousand in 2014.
Current assets increased as a result of the reclassification of the Cologne Perlengraben hotel project
(EUR 9,967 thousand).
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Financial assets in 2013 wholly represented receivables balances due from LOET Trading AG, the
bond intermediary. Of this total, EUR 955 thousand were settled in 2014. In addition receivables of
EUR 263 thousand were offset against a liability of the same amount. On the other hand there was
an increase which resulted from the transfer of bonds at their fair value of EUR 2,201 thousand

which had been held by the intermediary bond dealer in the previous year.

The other non-financial assets primarily include amounts receivable from the tax authorities.

F. Report on post-balance sheet date events

In April 2015 an agreement was made for the repurchase of bonds with a nominal value of
EUR 4,161 thousand. These bonds transferred by an intermediary and, as a result, were deemed to
be issued for balance sheet purposes. Accordingly as a result of the repurchase of the bonds the
Company has a holding of its own bond obligations of that amount which will reduce interest
liabilities significantly. The bonds are to be transferred to a nominee account in the name of
Travel24.

In addition, in April 2015 a loan of EUR 2,000 thousand has been made under a loan agreement for
the same amount with LOET Trading AG. A property mortgage in the amount of the loan was

provided as collateral security.

The receivable balance with Unister Holding GmbH has been reduced by the receipt of planned loan
installments (EUR 600 thousand) and two unplanned additional repayments amounting to
EUR 700 thousand.

The sale of the Cologne real estate was not completed as planned before the publication date. We

expect that the final outstanding preconditions of the transaction will be completed in the second

quarter, so that the disposal proceeds can be reported no later than in the third quarter.
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G. Report on expected developments and on opportunities and risks

G.1. Report on expected developments

Internet segment
After having to accept lower revenues in total in 2014 over all the website portals operated by the
Group, a further slight fall compared to the previous financial year is expected for the 2015 financial

year.

The fall in revenues in 2014 was primarily a result of optimizing marketing expenses in the Germany-
Austria-Switzerland region. We aim to retain or slightly improve on the resulting improvement in
margins in the financial year 2015. As a result we expect that an associated reduction in the overall
marketing budget will result in a fall in revenues of approximately 10 %. A growth in revenues is only
planned for our French package travel sales, with an expected growth of approximately 50 %. Total
planned revenues for the Internet segment as a whole amount to approximately
EUR 22,547 thousand for 2015.

Combining the effect on revenues and marketing expenses, we arrive at an estimate for EBIT for the

financial year 2015 which is slightly above the level of 2014.

The assumptions behind the above estimates are described below.

On the revenues side, the focus will continue to remain on the French market and the Germany-
Austria-Switzerland region. Growth will primarily be generated in the newly created package travel

sales business in France. Here we expect revenues of approximately EUR 650 thousand.

Our international flight sales placement website portals are expected to contribute with results
slightly lower than in the previous year. For the website portals in the domestic Germany-Austria-
Switzerland market we expect a slight fall in revenues in the flight sector compared to the financial

year 2014, with revenues remaining approximately unchanged in the package travel sector.

In total this results in an overall fall in revenues from commissions generated from the sale of
package travel, flights, hotels, and other travel services (such as insurance and car rental) of

approximately EUR 2,870 thousand.
On the other hand there will be a reduction in marketing investments, especially in the Germany-

Austria-Switzerland market but also applying to all sectors. Overall we expect savings in costs not

directly related to revenues of approximately 11 % compared to the previous year.
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In accordance with our revenue expectations we also expect a slight fall for visits and booking
numbers — the main non-financial KPIs — in the financial year 2015. On the other hand, for the KPI
page views we do not anticipate any changes, as significant changes in user behavior are not
expected over this period, and we aim to maintain high usability of the websites with continued
website development in order to keep the average stay on our website at a constant high level.
Based on the lower level of forecasted marketing costs and the lower level of bookings compared to
the previous year, we also expect the cost-per-order value to be approximately unchanged for the
financial year 2015.

Hotels segment

In planning the operational start for our hotel in Leipzig we are taking a prudent approach, and
accordingly we do not plan to achieve revenues from the hotel business until 2016. For the hotel
segment, therefore, the financial year 2015 is purely a period of investment. It will be necessary to
recruit further staff during 2015 in preparation for the opening of the first hotel in Leipzig, for the pre-
opening phase. The effect on earnings of the resulting additional expense of around
EUR 100 thousand is comparatively minor.

The results contribution of the segment is limited to the contribution to be generated from the sale of
the property in Cologne. Our current investment plan foresees investment of approximately
EUR 12,300 thousand in the construction of the property in Leipzig, completing the project by the
start of 2016. We expect that the opening will take place in early 2016, taking into account any
possible construction delays. As the property in Cologne remains subject to the sale process it is
excluded from this segment for operative and investment planning purposes.

Based on this planning the Group as a whole expects income of approximately
EUR 23,000 thousand (including one-off effects from the sale of the Cologne real estate) and EBIT
at a similar level that of 2014, expected to be in the approximate range of between
EUR 2,800 thousand to EUR 3,000 thousand.

G.2. Report on opportunities

Internet segment

We view the market environment at the macroeconomic level, and particularly in our specific
sector, as advantageous enough to allow positive progress. The internet travel business across
Europe as a whole has developed positively in recent years and we expect this trend to continue
into 2015 and beyond. The online travel market is growing throughout Europe, and as a whole it
provides opportunities for further growth. As a result we believe that highlight growth is again
achievable within the next three to five years.

We see the strength and the international transferability of the brand name as a providing a good
general starting point for us in our internationalization of the travel placement business. The
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existing structure of our information technology, product, and marketing departments presents us
with the opportunity to rapidly scale up the online travel sales business internationally in all
sectors. The French market serves as a blueprint for us, as we were able to achieve our first
successes there in 2014. Compared to the country-specific establishment of the trade mark,
savings on the cost side in particular were achieved here. In the same way, our success in flight
sales in France shows that a quick product transfer can create international success. The
concentration of all the significant flight sales product processes at our head office in Leipzig
enables us to profit from scaling effects and reduced overhead costs.

In our cooperation with the Unister Group we continue to have an experienced partner at our
side. As Germany’'s market leader Unister GmbH is able to provide the management and

information technology support we need.

Hotels segment
We continue to see excellent growth opportunities for the budget hotels segment, where we are in

the start-up phase.

The budget hotels segment is still underrepresented in Germany and has enormous growth
potential. The recent market entries of new players and the development of existing players in
this market illustrate the basic attractiveness of the market and confirm the timing of the market
entry that we have selected.

We expect a small head start in the market entry phase due to the recognition of the Travel24
brand. Clearly, Travel24 Hotels competes with established hotel brands in the budget segment,
however in this growth phase of the market a positioning against other new entrants streaming
into the market is also particularly important. Compared to such competitors, the brand and the
established Travel24 marketing platform with its direct reach provides advantages which new
entrants will first need to establish.

Trends towards consumer cost sensitivity, emotional and value design orientation, and
increasing city tourism continue and as such offer significant growth opportunities for the
Travel24 hotel concept.

Given the know-how that we have in this segment and the high margins associated with the
budget hotels business, we see possibilities to prove that the business model is profitable within
a short time following the planned market entry in order to attract further finance for additional
growth, with the result that we will be able to scale operations quickly. As a result we expect a
diversified cash and income structure which will enable us to generate further long-term growth
from our own resources.

The current pressure for investments on international capital markets and from investors, and
also the search for relative secure investment alternatives, mean that hotel real estate is in
demand as an alternative investment form. We view these developments positively from the
point of view of acquiring investors for the purposes of establishing a hotel group, as the budget

hotels sector offers a comparatively crisis-resistant environment. We see this as providing
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improved opportunities and conditions for acquiring capital, which in turn will support the rapid

development of our hotel group.

G.3. Risk report

G.3.1. Risk management system

The continuous early detection and standardized recording, evaluation, control and monitoring of
potential risks enable us to analyze the risk situation on a systematic basis. The risk management
system is under the direct supervision of the Management Board. Four risk management committee

meetings were held in the financial year 2014.

Travel24 has various mechanisms in place to ensure the appropriate and consistent treatment of
risks and to protect the operating business against operating, technical, legal, commercial, and

sector-specific risks.

Operating and technical risks primarily relate to the error-free operation of the websites and all
related partners and processes, as well as ensuring the general competitiveness of the technology,
service quality, and the provision of competitive products. Risk examinations are performed on other
providers before Travel24 enters into direct cooperation arrangements. A continuous exchange with

the Travel24 management takes place regarding potential risks during cooperation arrangements.

Travel24 also monitors legal risks. Risks can arise from operating activities, for example in data or
consumer protection issues or in complying with regulatory requirements. In order to record such
risks, Travel24 management observes legal developments in the markets in which it operates on a
continuous basis. As a rule, this is done in conjunction with legal practices located in the respective
countries who are specialized in providing legal advice for the specific issues relevant to Travel24’s

operations.

Risks specific to the markets in which Travel24 operates are monitored on a continuous basis by the
use of key ratios and by observing qualitative factors which can have an effect on demand or on the

economic situation of a specific country.

Specific sector risks arise primarily from global risks, for example acts of terror or major
environmental or political upheavals with associated effects on the willingness to travel. We aim to
measure such risks by the regular monitoring of the macroeconomic environment by Travel24
management.
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G.3.2. Risks

The Company sees itself exposed to significant risks in connection with the repayment obligations
associated with the corporate bonds issued in 2012. The bonds are due for repayment in September
2017 and the repayment amount totals EUR 25.000 thousand. As this risk cannot be allocated to
either of the two segments it is presented the level of the Group separate from the segment risks.
The Company has prepared cash flow plans through 2017 which are derived from an integrated
business planning. Based on this planning, the Company can meet its current payment obligations
and its bond repayment obligations due in September 2017. A number of assumptions concerning
future developments were necessary when preparing this business plan. The significant assumptions

made in preparing the business plan were as follows:

Bond obligations of EUR 4,161 thousand will not be payable as the Company will hold bond
liabilities in this amount in September 2017, so that no external payment obligations remain.
The loan extended to Unister Holding GmbH will be settled, with payment of at least the
agreed repayments of EUR 0.2 million monthly through to mid-2017.

Despite falling revenues in the Germany-Austria-Switzerland region the Internet Segment will
generate cash inflows at the 2014 level, as a result of increasing foreign revenues and
increasing profitability. The increase in profitability in the segment will be driven in particular
by the margin optimization already observed in 2014 and at the start of 2015.

Our service provider Unister Travel Betriebsgesellschaft mbH will continue to provide
significant service processes in the Internet Segment, or, under consideration of a
reasonable transfer period, such services will be provided by a third party based on
comparable terms and conditions.

The Hotel segment will not generate significant negative cash flows in 2016 and 2017
following launch.

Cash flows of amounts approximating current carrying amounts (EUR 9,968 thousand) can
be generated from the sale of the real estate property in Cologne.

Cash flows can be generated from the sale and lease back of the real estate property in
Leipzig planned for 2017 of amount equivalent to the construction costs incurred by that
date, plus a profit margin on sale of EUR 1.8 million, or alternatively, cash flows of a similar
amount can be generated by obtaining loan finance secured on the property which has not
been used as collateral security to date.

There is a risk that the Company may not be able to meet its payment obligations under the bond, in

particular should more than one of the expected future events not be achieved.

Other risks in addition to the risk associated with the payment obligations under the bond are

presented separately by segment in the following paragraphs.
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Internet segment

Travel24.com AG monitors both specific risks associated with the Company as well as general
market risks, whereby the following specific risks were identified for the Internet segment which are
monitored on a continuous basis. Appropriate countermeasures are formulated and implemented as

necessary.

General reputation risk: There was notable negative publicity in the financial year 2014 for the
Travel24.com AG and its website portals as a result of various events. This included in particular
the deficiencies found by the German Financial Reporting Enforcement Panel [Deutsche
Prifstelle fir Rechnungslegung] in the 2012 annual report, as well as various articles published
in the business and trade press. This brings with it a general reputation risk vis-a-vis business
partners and customers. However, until now there has been no noticeable negative effect on
business operations.

Travel24.com AG is involved in a legal dispute with a French travel services provider. There is a
risk that the Company may be prevented from marketing that provider’'s products. Until now it
has been possible to register a partial success in this issue to the benefit if Travel24.com AG at
national level. A reliable estimate of possible amounts of any remaining damages cannot be
made at this time, but we continue to assume that the financial risk from this legal dispute is very
small. The costs arising in connection with this dispute are minor in amount.

In January 2014 the Management Board and the Chairman of the Supervisory Board of
Travel24.com AG were charged with alleged tax evasion and incorrect accounting for value
added taxes in respect of certain flight services. The risks to the Group involve the potential
obligation for payment of tax arrears. Appropriate provision (EUR 300 thousand) has been made
for these risks in the 2012 annual financial statements, and accordingly this matter is not
expected to affect the Group’s financial results in future periods.

In connection with the investigations in progress since December 2012, additional searches of
Travel24.com AG’s commercial offices within the Unister Group's premises of were made in
December 2013 as a result of new information. These investigations continue to be focused on
the Management Board and the Chairman of the Supervisory Board of Travel24.com AG. The
investigations relate to accusations of alleged tax evasion as a result of improper accounting for
value added taxes in respect of certain flight services, and alleged illegal retention of price
differences in connection with flight service bookings. In the view of the Office of Criminal
Investigation this is grounds for suspicion of computer fraud. Travel24 does not agree with the
opinion of the Office of Criminal Investigation in respect of either accusation, and believes it has
acted lawfully. There have been no changes in this matter and no additional information has
come to light in the financial year 2014. Accordingly there are no new insights concerning
potential penalty payments for which we could make provisions. However, we respond to the risk
of potential financial loss to Travel24.com AG from this matter by recording future provisions
immediately on becoming aware of the potential amounts of such loss. Developments in respect
of this matter are monitored continuously by the Management Board.
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A large proportion of the services rendered to Travel24.com AG are provided by Unister Travel,
resulting in a high level of dependency. As a result, all revenues recorded in the Germany-
Austria-Switzerland market are generated with service partners that are acquired via Unister. In
international business the service relationships are more diversified. In France in particular
Travel24 has significant direct relationships with its service providers, such as tour operators for
example. Overall, approximately 64 % of direct services are provided by Unister and
approximately 36 % are provided by third parties with whom Travel24 is the direct contractual
partner. In addition almost all our marketing expenses are incurred with Unister directly or third
parties who have relationships with Unister. As a consequence, Travel24’s competitive strength
is dependent on the sales and marketing skills provided by Unister and its partners. In addition,
being in the e-commerce business means there is a constant threat of being subject to attacks
designed to obtain customer data, in particular credit card data, held by Travel24.com AG in
connection with its transactions with Unister, which also processes all payment transactions. A
significant proportion of transactions in the Internet segment are affected by this risk, especially
in flight sales placement where a high proportion of all bookings are paid by credit card. Unister
uses high PCI security standards? in order to guarantee the security of customer data and credit
card information, and holds appropriate certifications. Travel24 requires Unister to provide
evidence of this certification annually, and for our purposes this is evidence that customer data is
secure. This risk is difficult to quantify because of its nature. However, it is significant due to the
high level of dependency and the potential effect on Travel24’s business operations. This risk is
evaluated on the basis of careful and regular analysis of the costs and benefits and risks
associated with these arrangements compared to potential alternative structures for our
business activities. At the current time we are of the opinion that the advantages gained from our

relationship with Unister justify the risks associated with the resulting dependency.

In addition, there are current market risks which can be classified as ongoing risks because of their

importance:

Pressure on sales prices in the travel placement sector remains high. Our customers are looking
for the cheapest offer available online, while the providers of the products we sell want to
minimize their costs. The large number of competitors raises the risk of a price war, which
potentially could result in a loss of market share.

The online travel placement market is extremely competitive and dynamic, and at the same time
the barriers to entry in the market are relatively low. As a result, the need may arise to amend
our business model or establish a new business model at short notice in order to maintain our
competitiveness. In addition the market is often exposed to multiple technical innovations which
are launched at the same time — for example bookings being made using mobile devices — which
increase competitiveness further. This results in the risk that technical innovations fail and a

resulting lack of customer acceptance for our products.

2 PCI DSS - Payment Card Industry Data Security Standard
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As a result of our international presence we see ourselves confronted with some risks which are
limited to specific countries and markets. These include the risks of faulty or insufficient
technology and thus product-side market penetration, necessary adjustments to the marketing
mix, and sub-optimal performance of partners in product and fulfilment, as well as specific
economic factors and local demand preferences which can affect the business. The scale of
these risks increases with our expansion into new markets.

Global risks for the tourism industry — for example, acts of terror, strikes affecting critical
elements of the sector (e.g. airlines), or major political upheavals — can have negative effects on
online travel placement sales and thereby on the Travel24.com AG business model. Global risks
primarily affect the travel behavior of consumers, in that they avoid affected regions completely,
have a low level of demand for a specific transport modus, or reduce their willingness to spend
money on tourism services. These present risks to Travel24's sales and revenues as it is
possible that the alternative products demanded by consumers (for example train travel instead
of flights) are products not sold by us, or that our product mix is no longer adequate. Accordingly,
the above, as well as the risk of a downward price spiral that might result from falls in demand

for a specific holiday region, for example, result in risks to Travel24’s revenue volume.

Hotels segment
The significant risks in the Hotels segment arise in connection with hotel construction and
construction planning.

Possible planning and financing uncertainties could result in the delay of planning and
construction phases in the Hotels segment. Disruptions, uncertainties and errors in costing
budgets can result in higher than expected construction costs or an increase the expected
investment volume required for hotel construction. As we are currently only carrying out
construction work on our Leipzig property, errors in costing budgets can only relate to this
property. Under consideration of the total construction volume and experience in the likelihood
that risks materialize, we expect that the risk of needing to increase the investment budget are
limited to a maximum sum of EUR 2 million. The Management Board counters this risk by
monitoring all planning and financing activities on a continual basis, based on detailed
investment planning and by deploying an experienced project management team to identify
budget overruns at an early stage.

There is a potential risk of legal disputes arising from under- or nonperformance in planning and
construction. These could, depending on the circumstances, result the need for provisions being
required for potential resulting financial claims against Travel24.

The failure to complete construction within in the planned timetable as a result of financing or
planning problems creates the risk of delays in opening the hotel in Leipzig. The resulting delay
in commencing hotel operations would result in lost revenues. This risk cannot be quantified at
the current time. A delayed market entry, however, could mean that the competitive situation at

the date that operations commence is not comparable with the circumstances at the date that
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the commencement of market operations was planned, and that Travel24 is no longer in a
position to generate the level of revenues planned in the relevant period. This risk is monitored
using the construction, investment and project planning described above.

A significant factor for the success of the Leipzig hotel construction project is the ongoing
process of ensuring sufficient liquidity in order to ensure that liabilities arising from construction
activities can be met. For this purpose we use an investment and liquidity plan. This is used to
manage the liquidity requirements and includes documentation of the construction work planned
and completed together with the resulting necessary payments required for the remaining period
of construction. There is comprehensive monitoring of the Company’s current and future liquidity
position and the construction project in particular, maintained on the basis of the investment
sums contractually agreed with the construction companies and tradesmen and records of

invoice receipts and payments.

We identify the existence of a number of operative risks which could manifest themselves,
particularly in the ramp-up phase of our Leipzig site. Although the risk of the occurrence of these
risks is lower, their potential remains. These risks cannot be quantified at the current time, and are

not acute. However, they remain under our observation:

There is a risk of not recruiting sufficient personnel or not recruiting personnel on a timely basis.
Failure to recruit sufficient qualified personnel presents a risk to the ability to run the hotel
operation process as planned. We plan with fifteen employees in the Leipzig hotel from the
beginning of 2016 to ensure that operations run smoothly. A small number of these (two to three
employees) will be recruited for the pre-opening phase which will be approximately six months
prior to opening. In addition, we counter this risk by ensuring that we begin early with our search
for suitable management and trained personnel in order to fill all positions at least four weeks
before opening the Leipzig hotel.

The marketing process is a significant factor for a successful launch in this sector, including
ensuring the necessary technical links and modern design. This includes the secure and timely
inclusion in all relevant hotel website portals and other sales channels, a secure and fault-free
property management system, and the installation of a state of the art booking system engine on
our own website. In addition, a far-reaching trade mark acceptance and the use of attention-
grabbing measures, particularly online, are important for a successful market launch. The
planned investment volume for 2015 — in particular for technology and aspects relevant to the
trade mark — is a six-figure sum. Accordingly, a risk also arises here of creating additional costs
should design errors arise and corrections be required. We will rely on the internal know-how of
the Travel24 management and, for the technical aspects, the use of experienced providers with
a successful track record. This enables us to ensure that the measures in this area are planned
and completed on time, reducing the risk of an unsuccessful market launch with an associated

effect on planned revenues and results.
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The process of selling the real estate in Cologne has been finalized in all material aspects (the
contract has been certified by a public notary) and is subject to completion. There is a risk that
conditions precedent will not be fulfilled affecting both the timing of resulting cash flows and also
the completion of the sale.

In addition, there is a risk during planning and construction that we under-develop the technical
aspects required for the operation of a hotel property. Should this occur, there is a risk that the
capacity of the hotel exceeds the technical performance capacity of the building's facilities, for
example it’s electrical or water supply needs. This would require subsequent improvements, and
depending on their scope, possibly a partial or complete cessation of operations. Although these
interruptions would only be for limited periods of time, they present risks of lost revenue and
negative effects on reputation, as well as the costs of the measures themselves. We manage our
planning and controlling processes to counter this risk in order to be able to recognize and
resolve planning errors on a timely basis before commencing operations. The likelihood that this
risk will materialize is generally low (< 5 %) given the average capacity utilization that a budget

hotel can expect in its first year of operations (approximately 50 %).
On the basis of our risk management, it can be concluded that there are no current risks which

threaten Travel24’s ability to continue as a going concern. The development of all specific risks is

monitored on a continual basis by the Management Board.
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H. Risk reporting relating to the use of financial instruments

Financial instruments originated by the Group mainly consist of cash and cash equivalents, loans,
receivables and liabilities with affiliated companies, trade receivables and payables, bonds payable,

bond liabilities, and other financial assets and liabilities.

The Travel24 Group is exposed to risks arising from the use of its financial instruments, in particular
risks as a result of changes in interest rates, liquidity risks, and risks of default on the part of

business partners.

Interest-bearing financial instruments primarily consist of bond liabilities, loans, and other receivables
with affiliated companies. Changes in the market interest rates for fixed-interest primary financial
instruments originated by the Group only have an effect on results for the period if these are carried
at fair value. Accordingly, fixed-interest financial instruments carried at amortized cost are not subject

to interest rate risk.

Liquidity risks are primarily the risks associated with meeting repayment obligations for the bonds
totaling EUR 25,000 thousand which are due in the third quarter of 2017. Further information is

presented in the risk report in section G.3.2 “Risks”.
Impairment allowances are recorded to the extent that there is evidence of default risks affecting
individual financial assets. Management is regularly involved in decisions concerning risk allowances

made. Security in the form of guarantees has been provided for significant receivables.

Travel24 operates a financial risk management system, the primary objective of which is to ensure

that the necessary liquidity is available and to limit financial risks.
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I. Internal control system and risk management relevant for the consolidated reporting

process

The significant characteristics of the Travel24 accounting-related internal control and risk
management system can be described as follows:

The accounting-related internal control system includes the principles, procedures and measures
required to ensure the proper maintenance of the Group’s accounting records. The system is
improved on a continuous basis and is designed to ensure the following: The consolidated financial
statements of Travel24.com AG shall be prepared properly in accordance with the International
Financial Reporting Standards (IFRSs) as applicable in the European Union, as well as the
supplementary requirements under Section 315a (1) of the German Commercial Code (German
Commercial Code — Handelsgesetzbuch: “HGB”). In addition, the accounting-related internal control
system is also designed to ensure that the annual financial statements of Travel24.com AG and the

management report comply with the requirements of German commercial law.

Irrespective of the specific details of any individual system, there is no absolute guarantee that any
internal control system will meet its objectives. Accordingly, an accounting-related internal control
system can only offer a relative, not an absolute, degree of assurance that significant errors in the
financial reporting have been prevented or detected.

The scope and design of the internal control system is based on the discretion and responsibility of
the Management Board. The effectiveness of the internal control system is reviewed by the
Travel24.com AG Supervisory Board. In addition, the effectiveness of elements of the internal control
system which are relevant to the financial reporting is examined by the auditor within the scope of

the auditor’s risk orientated audit approach.

The Group has a clear management and corporate structure. In addition, in order to prepare its
consolidated financial statements and the Group management report, Travel24.com AG receives
assistance from employees of Unister Factory GmbH and Unister Holding GmbH under a service

contract arrangement.

The Group reporting department is responsible for the preparation of the consolidated financial
statements. Changes to statutory requirements, accounting standards and other pronouncements
are analyzed to determine whether they apply to Travel24 and to determine their effect on the
Group’s consolidated financial statements. New issues are examined in the light of existing
accounting standards. Under consideration of the size of the Group, the small number of persons
involved and the fact that with the exception of one company, the accounting records of all the
companies included in the consolidation are maintained at the offices of the parent Company, the

relevant requirements are communicated, and, together with the Group financial accounting
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calendar, form the basis of the consolidated financial statements preparation process. The
consolidation is prepared using a system designed for the purpose which requires standardized

reporting data to be submitted by the companies to be included in the consolidation.

The Group uses the know-how of third party experts for selected aspects of the preparation of the
consolidated financial statements. In particular, the Group is supported by a tax advisor in

determining income taxes, value added taxes, and deferred tax balances.

The management of Travel24.com AG is responsible for the process of preparing the Group
management report, and is supported by the controlling (portal management), investor relations and
Group accounting departments. In this process the Group also uses information which is maintained
or generated in information technology systems. The Group reporting department communicates
changes in statutory requirements, accounting standards and other pronouncements relevant for the
Travel24.com AG management report in order that they can be adopted in the preparation of the
management report. Business plans which are used to create forecast data stated in the
management report are prepared by management with the assistance of the controlling department.

The accounting-related internal control system provides for the following prevention and detection
controls:

The financial systems are protected against unauthorized access by appropriate access controls.

Wherever possible, standard software solutions are used for accounting purposes.

The departments and divisions involved in the preparation of the consolidated financial statements
are provided with the quantitative and qualitative resources necessary to perform their tasks.
Accounting data received or transmitted is regularly examined to ensure that it is complete and
accurate, for example by sample testing. Programmed plausibility checks are carried out by the

software used e.g. when making payment runs.

For all processes used in the preparation of the consolidated financial statements, checks are
performed by a second person independent of the person responsible for the performance of the
respective process. Committees (the Supervisory Board) have been established for monitoring the

compliance and reliability of internal and external financial reporting.

The use of Unister Group employees enables a high degree of segregation of duties — i.e. a clear

separation of responsibilities has been achieved.

The internal control and risk management system described above, to the extent it relates to
accounting-related aspects, can ensure that commercial issues are properly recorded, processed,

and evaluated and that they are reflected in the consolidated reporting system. The appointment of
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appropriate staff, the use of the appropriate software, and transparent legal and company internal
guidelines form the basis for the preparation of the consolidated financial statements on an orderly,
uniform, and consistent basis. The clear definition of responsibilities and the use of various control
and supervision techniques ensure a solid and responsible Group accounting function. In this
manner it is ensured that business transactions are recorded, processed, and documented correctly
and in a timely manner. At the same time, it is ensured that assets and liabilities are correctly
recognized, disclosed, and measured in the consolidated financial statements, and that reliable and
relevant information is presented in a complete manner and on a timely basis.

Despite the delays to date we are of the opinion that the internal control system and accounting
related aspects of the risk management system, is in principle adequate to ensure the necessary

control environment and to identify risks on a timely basis.

J. Other disclosures

J.1.

J.2.

Responsibility statement

| confirm that, to the best of my knowledge, the consolidated financial statements of
Travel24.com AG, in accordance with the applicable accounting standards, give a true and fair view
of the assets, financial and earnings position of the Group, and that the Group management report
presents a true and fair view of the course of business, including the Group's earnings and its
situation, and a description of the main risks and opportunities of the Group’s expected future
development.

Corporate governance declaration

The Group regards Corporate Governance as a matter which affects all areas of the Company.
Transparent reporting and corporate management aligned to the interests of the shareholders is an

object of corporate policy; responsible and trustworthy cooperation is the basis for corporate actions.

In accordance with Section 161 AktG, the Travel24.com AG Management and Supervisory Boards
declare that the recommendations of the “Government Commission regarding the German Corporate
Governance Code”, which the Federal Ministry of Justice announced on July 4, 2003 in the official
section of the electronic version of the German Federal Gazette in the version of May 15, 2012,
publicly announced on June 18, 2012, were complied with from the date of the last declaration of
conformity until (and including) June 9, 2013, and that from June 10, 2013 the recommendations of
the “Government Commission regarding the German Corporate Governance Code”, which the
Federal Ministry of Justice announced on June 10, 2013 in the electronic version of the German
Federal Gazette in the version of May 13, 2013, have been and are complied with, and/or they make

declaration of which recommendations were or are not applied.

Annual Report 2014 (not approved) 31 Travel24.com AG Group



This declaration — including explanation — is accessible on the website of Travel24.com AG at

www.travel24.com on a permanent basis.

The same applies to the declaration regarding the German Corporate Governance Code 2013.
However, this has not been made public on a timely basis, although this is not in connection with a

limitation of scope in respect of the period covered by the declaration.

J.3. Takeover related disclosures (Section 315 (4) HGB)

Issued share capital

There has been no change in the issued share capital of Travel24.com AG since the previous
financial year 2013. The share capital is divided into 2,033,585 fully paid no-par shares with equal
rights with an arithmetical amount of EUR 1 each. Ownership of the shares entitles the holder to
exercise voting rights at shareholders’ General Meetings, and to a share of dividends when

resolutions for the payment of dividends are approved.

Limitations of share transfer or voting rights
The Management Board is not aware of any limitations of rights to exercise voting rights or
limitations on the transferability of shares.

Holdings of voting rights in excess of 10 %
To the knowledge of Travel24.com AG, the only shareholders with direct or indirect investments of

10 % or more of the Company’s share capital were as follows:

%

Unister Holding GmbH, Leipzig (direct) 74.47
LOET Trading AG, Baar in der Schweiz 16.34
90.81

Shares with special and control rights

There are no shares with special rights conferring control.

Nature of voting control rights in respect of shares held by employees

The Management Board is not aware of any shares held by employees of Travel24.com AG. To the
extent that shares are held by employees, no special rights accrue to those shareholders.
Appointment and removal of members of the Management Board and amendments to the

Articles of Association
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Both the appointment and the removal of Management Board members of Travel24.com AG follow
from Sections 84 and 85 AktG and Section 6 (1) of the Articles of Association. Sections 133 and
179 AktG and Section 12 (1) of Travel24.com AG’s Articles of Association describe the due process
that must be followed in order to make amendments to the Articles of Association.

The Articles contain no terms which amend or deviate from statutory requirements.

Authority granted to the Management Board to issue and repurchase shares

Approved capital 2009
An approved capital increase which had not been used to effect a capital increase by its expiry date
of August 31, 2014 expired unused on that date.

Approved capital 2010

The Management Board is empowered, by a resolution of the Annual General Meeting held on
July 30, 2010, subject to the approval of the Supervisory Board, to increase the Company’s share
capital once or several times in the period until July 30, 2015 by a maximum of EUR 90,170.00 by
issuing up to 90,170 new no-par shares in exchange for cash contributions or contributions in kind
(approved capital 2010). In each case, no-par bearer shares may be issued; the share of profits may
be determined in deviation from Section 60 (2) AktG. The minimum amount issued per no-par share
amounts to EUR 3.00. In addition, the Management Board is also empowered, subject to the
approval of the Supervisory Board, to exclude shareholders’ pre-emptive subscription rights.
However, an exclusion of shareholders’ pre-emptive subscription rights is permitted only in the

following cases:

- when the shares are issued to acquire companies, investments in companies, or parts thereof;

- for residual amounts;

- if the issue price of the shares is not significantly below the stock market price and the exclusion
of the pre-emptive subscription rights only extends to new shares, the arithmetical value of which
does not exceed 10 % of the share capital, i.e. in total a maximum of EUR 196,780.00; with
regard to the application of the 10 % limit, the exclusion of the pre-emptive subscription rights due
to other authorizations under Section 186 (3) (4) AktG shall be taken into account;

- if required in order to grant the owners of convertible bonds, convertible participation rights, or
option rights a subscription right to the extent to which they would be entitled after exercising the

conversion right or option right as shareholder.

Authorizations to repurchase the Company’s own shares
With the resolution in the General Meeting of June 6, 2012, the Company is authorized to purchase
own shares. The authorization is limited to the purchase of own shares amounting to a proportionate

amount of the share capital of up to EUR 203,358.50 in total. The authorization can be exercised

Annual Report 2014 (not approved) 33 Travel24.com AG Group



once or several times within the framework of the above-mentioned overall volume, completely or in

partial amounts. The authorization is valid until the expiry of June 6, 2017.

Change of control
Travel24.com AG has entered into no significant agreements in 2014 which are effective conditional

on a change in control following a takeover offer.

Compensation agreements in respect of Travel24.com AG
Travel24.com AG has entered into no agreements with members of the Management Board or with

employees conditional on the event of a takeover offer being received.

J.4. Remuneration report

The remuneration report is prepared in accordance with the German corporate governance code and
the recommendations of German Accounting Standard No. 17 in the updated 2011 version
(DRS 17). It includes the disclosures required under the German Commercial Code (HGB) and
under International Financial Reporting Standards (IFRS). It is presented as part of the Group’s
management report. The remuneration report describes the remuneration system for the
Management Board and the Supervisory Board, and provides information on the amount and
structure of the remuneration. The remuneration of the Company’s officers is presented as a total
together with details of the relationship between the individual remuneration elements. In addition, a
split between fixed and performance-related components and components with a long term incentive

element is presented.

The members of the Management Board of Travel24.com AG do not receive any remuneration, fixed
or variable, for the performance of their Management Board duties from the Company, or from any of
its subsidiaries. The member of the Management Board is employed by Unister Holding GmbH, the
Company’s majority shareholder, and is remunerated on an overall basis for duties performed under
his employment contract, including those associated with his responsibilities as a member of the
Management Board. In accordance with DRS 17.68 the remuneration report includes full details of all
remuneration provided by the Company’s parent, as it is not possible to exclude any links between
these duties and duties performed as a member of the Management Board. The expenses incurred
by the Company’s parent are not recharged to Travel24, either directly or indirectly. Accordingly the

disclosures are made irrespective of the expense borne by Travel24.
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Remuneration of the Management Board in accordance with Section 314 (1) (6a) HGB
The remuneration of the current members of the Management Board included the following

components: (in thousands of euros)

Fixed remuneration 164
Performance related remuneration 71
Other elements 13

Accordingly the total remuneration of the Management Board for the 2014 financial year was

EUR 248 thousand. The fixed salary is paid in equal monthly installments.

Performance-related remuneration

The performance-related remuneration is determined based on individual objectives agreed for the
financial year. These take into account six individual objectives, and a fixed bonus amount is
attached to each objective. The agreed degree of target attainment can range from 0 % to 100 %,
whereby bonus payments can be made of up to 100 % of the agreed amount. The maximum

possible bonus award for the financial year 2014 amounted to EUR 80 thousand.

Other remuneration elements relate to payment of monthly contributions to a private (direct

insurance) pension scheme and payment of the monthly costs of a Company vehicle.

Remuneration components with long-term incentives
No remuneration components with long-term incentives are paid, for example in the form of
payments in shares or the granting of options under a share option scheme. Accordingly there are no

equity participation benefits.

Other remuneration components

No other remuneration components are paid to the Management Board. There are also no
termination benefits payable to the Management Board as the employment arrangement with the
Management Board has not been terminated. No agreement has been entered into for such

circumstances.

Leipzig, December 23, 2015
Travel24.com AG

Armin Schauer

Management Board
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3.2 Consolidated financial statements 2014

3.2.1 Travel24.com AG consolidated balance sheet

ASSETS

NON-CURRENT ASSETS

Intangible assets

Intangible assets purchased

TOTAL INTANGIBLEASSETS

Property, plant, equipment

Land
Furniture, fixtures & office equipment

Construction in process

TOTAL PROPERTY, PLANT, & EQUIPMENT

Financial assets

Loans to related parties

TOTAL FINANCIAL ASSETS

Deferred tax assets

TOTAL NON-CURRENT ASSETS

CURRENT ASSETS

Receivables and other assets

Trade receivables

Receivables due from related companies

Other financial assets
Current tax assets

Other non-financial assets

TOTAL RECEIVABLES AND OTHER ASSETS

Cash and cash equivalents

TOTAL CURRENT ASSETS

Non-current assets held for sale

BALANCE SHEET TOTAL
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ref.

II5.;06.;118,;
V1,V1

I18.;1118.; IV 2.
I18.;1118.; IV 2.
I18.;1118.; IV 2.

19.; V3.,V 6.

110.;M9.; IV 4.

I19.; V5.
9.,V 6.,V 6.
9., vV 7.
V7.
V7.

I111.; vV 8.

36

December 31, December 31, January 1,

2014 2013 2013

In euro In euro In euro
4,231,184.60 4,231,184.60 4,225,634.60
4,231,184.60 4,231,184.60 4,225,634.60
1,086,323.62 4,906,948.99 4,843,948.99
2,413.00 0.00 0.00
3,688,988.40 8,686,359.52 6,674,104.45
4,777,725.02 13,593,308.51 11,518,053.44
5,600,000.00 4,731,324.40 3,510,763.89
5,600,000.00 4,731,324.40 3,510,763.89
88,070.87 935,193.89 585,415.80

14,696,980.49

23,491,011.40

19,839,867.73

852,830.92 205,791.33 8,906.91
2,729,245.28 2,317,587.97 5,487,491.12
2,438,217.27 1,218,000.00 277,000.00

48,786.50 225,930.63 0.00

570,161.42 706,537.90 1,936,754.40
6,639,241.39 4,673,847.83 7,710,152.43
1,001,863.27 1,325,517.41 1,056,154.46
7,641,104.66 5,999,365.24 8,766,306.89
9,967,250.88 0.00 0.00

32,305,336.03

29,490,376.64

28,606,174.62
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EQUITY AND LIABILITIES

EQUITY

Subscribed capital
Capital reserve

Loss carried forw ard

Equity attributable to owners of the parent

TOTAL EQUITY

LIABILITIES

NON-CURRENT LIABILITIES

Financial liabilities

Deferred tax liabilities

TOTAL NON-CURRENT LIABILITIES

CURRENT LIABILITIES

Tax liabilities

Provisions

Financial liabilities

Trade payables

Liabilities to related companies
Advance payments from customers

Other liabilities

TOTAL CURRENT LIABILITIES

TOTAL LIABILITIES

BALANCE SHEET TOTAL
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V9.
V9.
V9.

19.; IV 10.
1110.;9.; V 4.

mo.; V4,V 11.

112.; vV 12.
19.; IV 13.
9.
19.;V 6.
IV 14.

IV 14.
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December 31, December 31, January 1,

2014 2013 2013

In euro In euro In euro
2,033,585.00 2,033,585.00 2,033,585.00
2,913,974.00 2,913,974.00 2,913,974.00

-1,248,951.18 -1,669,957.51 -468,514.80
3,698,607.82 3,277,601.49 4,479,044.20
3,698,607.82 3,277,601.49 4,479,044.20

22,846,856.05
49,955.13

20,317,442.62
182,338.05

17,229,831.11
156,825.34

22,896,811.18

20,499,780.67

17,386,656.45

2,354,747.46 2,226,900.74 2,586,406.97
819,762.36 844,324.55 2,140,159.51
620,143.00 589,653.00 383,500.00
699,495.88 569,955.82 662,837.59
181,029.19 388,071.77 0.00
327,902.55 32,352.00 34,252.00
706,836.59 1,061,736.60 933,317.90
5,709,917.03 5,712,994.48 6,740,473.97

28,606,728.21

26,212,775.15

24,127,130.42

32,305,336.03

29,490,376.64

28,606,174.62
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3.2.2 Travel24.com AG consolidated statement of comprehensive income

January 1 - December 31

Notes 2014 2013

ref. In euro In euro
1. Revenue 114.; 1. 25,190,038.08 29,066,628.91
2. Other operating income 2. 385,500.84 1,583,816.96
3. Marketing expenses IIr3. -16,617,272.00 -23,458,290.01
4. Other revenue related expenses 4. -3,593,116.23 -3,898,585.91
5. Personnel expenses 5. -962,727.53 -539,715.45
6. Depreciation lne. -13,722.04 0.00
7. Other operating expenses 7. -1,198,319.46 -2,430,802.30
8. Operational result 3,190,381.66 323,052.20
9. Interest income I19.; 8. 438,052.44 299,045.16
10. Interest expenses I19.; 116.; M8.; V 13. -2,172,575.50 -2,147,803.77
11. Other financial result 119.; 8. -83,000.00 0.00
12. Financial result -1,817,523.06 -1,848,758.61
13. Result before taxes 1,372,858.60 -1,525,706.41
14. Tax expenses 1110.; 9. -279,724.97 0.00
15. Deferred taxes 1110.; 9. -672,127.30 324,263.70
16. Net income 421,006.33 -1,201,442.71
17. Other comprehensive income 0.00 0.00
18. Comprehensive income 421,006.33 -1,201,442.71
Thereof attributable to ow ners of the parent 421,006.33 -1,201,442.71
Attributable to non-controlling shareholders 0.00 0.00
Earnings per share in euro (basic and diluted) I115.; 1 10. 0.21 -0.59
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3.2.3 Travel24.com AG consolidated statement of cash flows

Cash flows from operating activities

Net income
+/- Income taxes
+/- Financial result
+/- Increase/decrease in provisions
Increase/decrease in trade receivables and other assets
-+ w hich are not attributable to investing or financial
activities
Increase/decrease in trade payables and other liabilities
+/- w hich are not attributable to investing or financial
activities
+/- Other non-cash expenses/income
- Interest paid
+ Interest received
- Taxes paid
= Cash flow s from operating activities
- Payments for investments in intangible assets
- Payments for investments in property, plant, and equipment
- Cash flow's from loans made
+ Cash flow s from loans repaid
= Cash flow s from investing activities
+ Receipts fromthe issue of bonds

Cash flow s from financing activities

Net changes in cash and cash equivalents

Cash at the beginning of the period

Cash at the end of the period
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Notes
ref.

Io.
II'8.
vV 12.

V1
v 2.
V 6.
V 6.

V2

111.; vV 8.
111.; vV 8.

January 1 - December 31

2014 2013

In euro In euro
421,006.33 -1,201,442.71
951,852.27 -324,263.70
1,817,523.06 1,848,758.61
-24,562.19 -984,996.71
-2,656,609.66 3,104,607.36
2,031,891.57 1,047,870.45
0.00 -10,648.78
-1,737,508.12 -1,826,245.48
1,058.81 95,535.08
-79,709.57 -585,438.54
724,942.50 1,163,735.58
0.00 -5,550.00
-1,003,586.40 -1,580,312.63
-1,000,000.24 -3,060,000.00
0.00 1,000,000.00
-2,003,586.64 -3,645,862.63
954,990.00 2,751,490.00
954,990.00 2,751,490.00
-323,654.14 269,362.95
1,325,517.41 1,056,154.46
1,001,863.27 1,325,517.41
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3.2.4 Travel24.com AG consolidated statement of changes in equity

Outstanding Subscribed Capital Revenue Total equity
shares capital reserve reseves

In euro, except
share numbers Number
As of December 31, 2012 2,033,585  2,033,585.00 2,913,974.00 -468,514.80  4,479,044.20
Comprehensive income 0.00 0.00 -1,201,442.71 -1,201,442.71
As of December 31, 2013 2,033,585  2,033,585.00 2,913,974.00 -1,669,957.51  3,277,601.49
Comprehensive income 0.00 0.00 421,006.33 421,006.33
As of December 31, 2014 2,033,585  2,033,585.00 2,913,974.00 -1,248,951.18  3,698,607.82

3.2.5 Notes to the Travel24.com AG consolidated financial statements
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| The Company

1. Description of business activities

Travel24.com AG, Leipzig, Germany is the parent of the Travel24.com Group (“the business”,
“Travel24”, “the Group”, “the Company”), which consists of Travel24.com AG and its subsidiary

companies.

Unister Holding GmbH is Travel24.com AG’s direct parent and the parent of the Unister Group. The
Company is included in the consolidated financial statements of the Unister Holding GmbH which are

published in the German Federal Gazette.

The product portfolio of the German language portals operated by Travel24 includes almost all major
German tour operators with more than 750 scheduled, charter, and low-budget flight providers, as
well as over 200,000 hotels. In addition, there is a business travel application, numerous additional
products such as rental cars and insurances, a large travel news area, and an own hotel video area.
All travel services can be booked easily and comfortably using Travel24.com AG websites, in

particular www.travel24.com or using the bookings hotline.

The Group has continued to invest in the Hotels segment in 2014. In particular, construction and

construction planning work was undertaken for the Leipzig property.

Since August 1, 2014 the headquarters of Travel24.com AG have been located at Katharinenstral3e
1-3, 04109 Leipzig, Germany (previously: BarfuBgéasschen 11). The Company has subsidiaries in
Germany and in France.

Travel24.com AG Group
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Travel24.com AG is entered in the commercial register at Leipzig under the number HRB 25538.

The consolidated financial statements are available at the headquarters of the Company and/or are

published online and in the German Federal Gazette.

2. Basis of accounting

The consolidated financial statements of Travel24.com AG have been prepared in accordance with
the International Financial Reporting Standards (IFRSs) issued by the International Accounting
Standards Board (IASB), London as well as the supplementary requirements under German
commercial law under section 315a paragraph 1 of the German Commercial Code
(Handelsgesetzbuch: “HGB”), and take into account all mandatory accounting standards and
interpretations as applicable in the EU which had been adopted by December 31, 2014. They are
prepared under the going-concern assumption, and in the present version they comply with the
requirements of section 315a of the German Commercial Code, which, together with Regulation (EC)
No. 1606/2002 of the European Parliament and the Council of July 19, 2002 on the application of
international accounting standards, form the legal basis for the preparation of consolidated financial

statements under international standards in Germany.

The financial year of Travel24.com AG and its subsidiaries ends on December 31.

The annual financial statements of the companies included in the consolidated financial statements
are prepared on the basis of uniform accounting and valuation principles at the reporting date of
Travel24.com AG.

The balance sheet is classified between current and non-current assets and liabilities in accordance
with IAS 1. Assets and liabilities which mature within one year are classified as current. Deferred tax
assets and liabilities are classified as non-current items in accordance with IAS 1.56. In addition,
receivables from Unister Holding GmbH, Leipzig are presented as non-current to the extent that
these do not result from ongoing business operations or are subject to an agreed repayment plan.
Unscheduled repayments which Unister Holding GmbH, Leipzig is entitled to make are not taken into

account for this purpose, as Travel24 does not have a contractual right to require such payments.

The financial statements are prepared in accordance with the historical cost accounting convention
unless another standard requires otherwise.

The statement of comprehensive income has been prepared using the nature-of-expense method.
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3. Reclassifications

In order to improve the presentation of the financial position, reclassifications have been made in
2014 to present certain financial obligations within liabilities. These items, previously reported as
provisions, relate to personnel and welfare matters, the cost of preparing the annual report, audit
costs, and accruals for outstanding invoices. The amount and timing of the liability are known to a

material extent, so that these items are appropriately classified as other liabilities.

The amount shown in the previous year (EUR 1,455 thousand) has been adjusted to
EUR 844 thousand. In addition, the balance sheet presentation has been amended to include the
presentation of the balance sheet at the earliest comparative period (January 1, 2013) in accordance
with 1AS 1.39.

Further, a reclassification of the “cost of materials” line presented in the statement of comprehensive
income in the previous year has been made. These expenses are how shown in two positions,
“marketing expenses” and “other revenue-related expenses”. The separate presentation of marketing
expenses improves the presentation of the income statement given the particular significance of the

nature and amount of this item, in particular for the Internet segment.

Il Accounting and measurement principles

1. Basis of consolidation

The consolidated financial statements comprise the financial statements of Travel24.com AG and all
its subsidiaries. Subsidiaries are all companies which are controlled, directly or indirectly, by
Travel24.com AG. Travel24.com AG has control when Travel24.com AG is exposed to variable
returns from the subsidiary or has a right to such returns, and additionally has the power, based on
its current rights, to affect those returns. Travel24.com AG holds the majority of voting rights in each
of the companies controlled by it, giving it control over the subsidiaries. In addition to direct control
over investee companies (IFRS 10), IFRS 11 defines two forms of joint arrangements which require
inclusion in the consolidated financial statements: joint venture arrangements (joint ventures); and
entities under joint control (joint operations). In both cases, control of one entity must be in the hands
of two or more parties. There are no entities in the Travel24.com AG Group which meet these
definitions. A complete list of the holdings of Travel24.com AG can be found in section V note 14.
“Disclosures of shareholdings (companies included in the consolidation)”. There have been no

changes in the scope of the consolidation in the current or previous year.
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All relevant internal group transactions, balances, expenses, income, and unrealized gains between
group companies were eliminated on consolidation. Interests of external shareholders in equity are

presented separately in equity (non-controlling interests).

2. Business combinations

The consolidation is performed using the acquisition method in accordance with IFRS 3.4 “Business
combinations”. Under this method, the identifiable assets and liabilities, including contingent
liabilities, are measured at their fair value at the time of acquisition at the date that acquired assets
and liabilities are initially recognized. Shares of non-controlling shareholders can be recognized on
initial recognition in the consolidated financial statements at amounts representing their share in the
fair values of the assets and liabilities or based on the fair value of the business (the full-goodwill
method). The costs of purchase of the shares acquired are offset with the fair value of the Group’s
share of the net assets of the subsidiary. Incidental costs of purchase are recognized directly as
expenses. A remaining positive difference after the offsetting is reported as goodwill, which is tested
for impairment annually. Any remaining difference on the liabilities side is immediately reported in
income in the statement of comprehensive income, after an additional examination has been

performed.

The results of the subsidiaries acquired are included in the statement of comprehensive income from
the date they become a member of the Group. A subsidiary is deconsolidated as of the time that

Travel24.com AG loses control over the company.

No business combinations were entered into in either the reporting period or the previous year.

3. Foreign currency translation

The consolidated financial statements are prepared in euro as the majority of the group transactions
are realized in this currency and this currency constitutes the functional currency of
Travel24.com AG. All amounts are reported in thousand euros (EUR thousand) unless otherwise
stated. Amounts are rounded in accordance with general commercial practice. As a result, rounding

differences may occur.

Transactions in foreign currencies are converted at the conversion rate applying as of the transaction
date. Monetary assets and liabilities, such as cash and cash equivalents, accounts receivables, or
liabilities denominated in foreign currencies, are remeasured at each reporting date until settlement.
Income and expenses from currency translation are shown in the statement of comprehensive

income, under other operating income or other operating expenses.
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The significant exchange rates used for the preparation of the consolidated financial statements are

shown in the table below:

Closing rate as of  Closing rate as of +/- Average rate Average rate +/-
December 31 December 31

2014 2013 % 2014 2013 %

CHF 1.2024 1.2276 -2.1 1.2026 1.2245 -1.8

GBP 0.7789 0.8337 -7.0 0.7883 0.83639 6.1

4. Use of judgments and estimates

The preparation of the consolidated financial statements in accordance with IFRS requires the use of
judgments, assumptions, and estimates which affect the amount and disclosure of the assets and
liabilities on the balance sheet, income and expenses, and contingent liabilities. Disclosures are
made of the most significant assumptions and estimation uncertainties at the balance sheet date

which present a significant risk of a material adjustment being required in a subsequent period:

Non-current assets

Accounting for tangible fixed assets primarily involves the risk of subsequent changes being made to
the assumed useful lives assigned to the assets. However, significant parts of the group’s non-
current assets are not yet subject to depreciation or do not have finite useful lives due to the fact that
the hotel business has not yet commenced operations. Accordingly the risk estimation uncertainty is

low.

Provisions/contingent liabilities

There is a high risk that subsequent changes in estimates are required affecting the recognition and
measurement of provisions, in particular in respect of the likelihood of resource outflows, the
estimation of the amounts, the estimated timing of when potential liabilities will be incurred (for
example, in relation to legal risks), and the selection of the appropriate interest rate to use in order to
discount the long-term provision. The relevant estimation assumptions are described in section IV
note 12 “Provisions”. Provisions of EUR 1,007 thousand were recorded at December 31. In addition,

a contingent liability of EUR 455 thousand is disclosed in the notes.

Impairment charges in accordance with IAS 36

In order to determine whether an intangible asset is impaired it is necessary to calculate the
recoverable amount of the cash-generating unit in which the asset is allocated. In determining the
value in use, estimates of the future cash flows of the cash-generating unit are made and discounted
to a present value using an appropriate discount rate. Both the determination of the future expected
cash flows and the determination of a risk-weighted discounting rate require the use of judgment and

are accordingly subject to uncertainty.
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Travel24 does not report any goodwill in its 2014 balance sheet. The Company has intangible assets
with indefinite useful lives totaling EUR 1,531 thousand (thereof EUR 581 thousand for the Internet
CGU and EUR 950 thousand for the Hotels CGU) and tangible property, plant, and equipment
assets totaling EUR 4,777 thousand (thereof EUR 2 thousand attributable to the Internet CGU and
EUR 4,775 thousand attributable to the Hotels CGU). In addition to these items the Company has an
asset which is used by both CGUs (the Travel24 trade mark) with a carrying value of
EUR 2,700 thousand, to which also no planned depreciation is applied. No impairment charges were
recorded in the 2014 financial year.

Deferred taxes

In addition, Travel24.com AG makes assumptions when determining the amounts of deferred tax
assets to be recognized based on tax loss carry forwards. In this case the assumptions to be made
concern the expected future income. The recognition of deferred tax on tax loss carry forwards are
based on the losses carried forward recognized by the tax authorities, determined individually for
each company and for each tax. To the extent that tax assessments have not been received for a
particular tax period, the losses carried forward are rolled forward based on tax returns or tax
calculations for the respective periods. Allowances are made to reflect the risks of tax losses not

being recognized in the course of external tax audits which have already commenced.

The value in use of the tax losses is determined in order to determine whether deferred tax assets
are impaired. To calculate the value in use, estimates of the future tax income to be generated by an

entity with tax losses are made under consideration of that entity’s tax planning.

The carrying value of deferred tax assets arising from tax losses carried forward amounted to
EUR 133 thousand at the end of the financial year. Due to the use of tax losses brought forward,

deferred tax assets of EUR 634 thousand were realized and released in the reporting period.

In addition the Group has corporation tax losses and trade tax losses of EUR 576 thousand and
EUR 942 thousand respectively for which no deferred tax assets are recognized as a result of

impairment testing.

The Company has further corporation tax losses and trade tax losses of EUR 87,082 thousand and
EUR 88,705 thousand respectively, for which no deferred tax assets are recognized due to legal

uncertainties concerning their availability for offset against taxable income.

Income recognition

The Company issues vouchers to passengers though its travel24.com portal when a package tour is
placed. These vouchers can be redeemed the next time a travel booking is made using the portal. In
addition, customers can use vouchers for service packet elements in flight purchases. The vouchers
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represent a customer loyalty program intended to motivate the consumer to make a further booking
with the Company at a later date. The bonus voucher represents an individual and separable
performance obligation. In determining the fair value of the performance obligation the likelihood of
redemption in particular needs to be estimated. For this purpose the Company uses an experience
curve showing redemption data over the last two years. The accrual for voucher redemption at the

reporting date amounts to EUR 242 thousand.

The actual values may, in specific cases, deviate from the assumptions and estimates which have

been made, whereby changes are recognized as and when better information is available.

5. Intangible assets with indefinite useful lives

Purchased intangible assets acquired against remuneration are recognized at their acquisition costs
of purchase if the accrual of a benefit to the Group is probable and can be measured reliably. An
indefinite useful life is assumed if the assets are not subject to consumption and therefore are
available to the Company on an indefinite basis. Given the opportunities for continuous promotion,
and with them the maintenance of the intangible assets represented by brands, it is, in our view, not
possible to determine a useful life. Accordingly brands have not been assigned a specific useful life.
Given the opportunities for continued use of the internet domain, in our view it is not possible to

determine a useful life. Accordingly it was not possible to assign a specific useful life.

Intangible assets with indefinite useful lives Intangible assets with indefinite useful lives (in this case
domains and brands) are not amortized on a planned basis but tested for impairment regularly at

least once a year in accordance with IAS 36 (impairment test).

6. Other intangible assets

Intangible assets which have a specific useful life are amortized on a planned basis over their
expected useful lives commencing with the date from which a potential use begins. For example, an
acquired hotel concept will be amortized on a planned basis from the date of first use. The Company
acquired this concept for monetary consideration, and is currently in the process of establishing a
budget hotel chain. In concrete terms, one project is being driven forward as of the reporting date.
The first hotel will be constructed in Leipzig, and this hotel is currently under construction. As the use
of the asset has not yet commenced in the financial year just ended, planned amortization has not
yet started. However, if there are appropriate indicators this asset is subject to an impairment test
(impairment indicator driven impairment test). Additional annual impairment tests are performed in

addition to such impairment indicator driven impairment tests.

The Company does not capitalize internally generated intangible assets as it is not possible to make

a reliable distinction between research and development activities.
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Planned annual amortization charges recorded are shown as a separate item “Amortization” within

the statement of comprehensive income.

7. Leasing arrangements

When determining whether leases are classified as operating or finance leases, Travel24.com AG
examines any agreements in place at the lease inception date for the extension of the respective
leases, automatic transfer of the ownership of the asset, or a purchase option to the extent that it is
likely, based on the economics of the agreements, that such agreements will be fulfilled. Further
criteria which are relevant to the classification of a leasing arrangement under IAS 17 include the use
of the asset over the major part (for Travel24 at least 75 %) of the useful life of the asset; the
existence of characteristics specific to the lessee, and whether the present value represents nearly

all (for Travel24 at least 90 %) of the total of all leasing payments.

Leases entered into by Travel24.com AG are mainly in respect of leased office premises and
technical equipment. Under these arrangements the beneficial ownership is retained by the lessor.
Accordingly the risks and opportunities associated with these assets remain with the lessor, and the
leasing contracts are classified as operating leases. Based on this, the rental expenses are
recognized in the statement of comprehensive income on a straight-line basis over the term of the

contract.
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8. Property, plant, and equipment

Property, plant, and equipment is measured at the cost of purchase and/or manufacture less
accumulated scheduled depreciation and accumulated expenses for impairment. The cost of
purchase and/or manufacture includes expenses which are directly attributable to the acquisition of
the asset. The manufacturing cost of internally generated assets includes the cost of raw materials,
direct labor, and all other directly attributable costs incurred in order to bring the assets to an
operable condition for their intended purpose. These costs include the estimated cost of dismantling
and/or removal of the items and the restoration of their location if there is an obligation to do so, as

well as capitalized borrowing costs.

In 2014 Travel24.com AG capitalized the cost of demolition of the property in Leipzig, borrowing
costs incurred in order to finance construction work, and all costs incurred for the construction of the
hotel in Leipzig. In particular these include costs incurred for architect and engineering offices. The
costs of demolishing the Leipzig property represent the cost of work performed to demolish parts of
the building in order to enable the construction work to be performed in accordance with the

approved construction plans.

Any profit or loss from the disposal of property, plant, and equipment (calculated as the difference
between the fair value net costs to sell and the residual carrying amount) is recognized in the

statement of comprehensive income within other operating income or expenses.

Subsequent cost of purchase and manufacturing are only recognized as such and capitalized as
subsequent cost of acquisition if it is probable that the future economic benefit associated with the
expenses will actually accrue. Ongoing repairs and maintenances are immediately recorded as

expenses.

Property, plant, and equipment (here, buildings) are depreciated on a planned basis from the date
the asset is available for use or can be used for its intended purpose, and for internally generated
assets, from the date the asset has been completed and is ready for use. The depreciation is
calculated so that the cost of purchase and/or conversion less the estimated residual values is
spread on a straight-line basis over the period of the estimated useful life and recognized as

expenses.

As the hotel building in Leipzig is still in the construction phase no determination of the useful life has

yet been made.

The depreciation methods, useful lives, and residual values are reviewed at each balance sheet date

and amended if appropriate.
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The Company has invested insignificant amounts in furniture, fixtures, and office equipment
(EUR 15 thousand). These assets included a prototype hotel room, kitchen furniture, and office
equipment, and are depreciated over ten and twenty-three years respectively. In addition, small

value items of EUR 8 thousand were written off in full immediately.

9. Financial instruments

Financial assets and financial liabilities are recognized in the consolidated balance sheet from the
time when the Group becomes a contracting party to the financial instrument. Financial assets which
are acquired or sold on market terms are generally recognized on the settlement date. Financial
assets are initially measured at their fair value, with the exception of financial assets which are not
measured at fair value through profit and loss. The carrying value of financial assets which are not
measured at fair value through profit and loss on initial recognition additionally includes directly

attributable transaction costs.

Financial assets and liabilities within the meaning of 1AS 39 are classified as loans and receivables
(“LaR”), as held-to-maturity (“HtM”) financial investments, as financial investments available-for-sale
(“AfS™), as financial assets or liabilities held for trading (“FAHfT/FLHfT”), or as financial liabilities
measured at amortized cost (“FLAC”). The categorization depends on the type and the purpose of
use of the financial assets and liabilities and takes place on initial recognition. Financial assets are
recognized in the consolidated balance sheet if there is a contractual right to receive cash or other

financial assets of another entity.

Subsequent measurement
The measurement of financial assets and liabilities subsequent to initial recognition is dependent on

their classification as follows:

Financial assets at fair value through profit and loss (“FAHfT”)

Financial assets measured at fair value through profit and loss includes financial assets held for
trading as well as financial assets designated upon initial recognition as being measured at fair value
through profit and loss. Financial assets are classified as held for trading if they are acquired for the
purpose of sale or redemption in the near future. Financial assets measured at fair value through
profit or loss are recognized in the consolidated balance sheet at fair value. Changes in their fair
values are recognized in the statement of comprehensive income within interest income and interest

expenses respectively.

The Group has not designated any financial assets as at fair value through profit or loss at initial

recognition.
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The Group has no financial instruments in this category in the financial years ended December 31,
2014 and 2013.

Loans and receivables (“LaR")

Loans and receivables are non-derivative financial assets with fixed or determinable payments which
are not quoted in an active market. Subsequent to their initial recognition, such financial assets are
recognized at amortized cost using the effective interest rate method, less any allowances made for
impairment. Amortized cost is calculated under consideration of any discounts or premiums at
acquisition, as well as any fees or costs that are an integral component of the effective interest rate.
Income that results from amortization under the effective interest rate method is recorded in the
statement of comprehensive income within interest income. Impairment losses are recognized in the

statement of comprehensive income, within other operating expenses.

Instruments held by the Group in the financial years ended December 31, 2014 and 2013 in this
category primarily included trade receivables, current financial assets, receivables due from affiliated
companies, long-term loans, and cash and cash equivalents.

Held-to-maturity (“HtM”) financial investments

Non-derivative financial assets with fixed or determinable payments and fixed maturities are
classified as held-to-maturity investments when the Group has the intention and the ability to hold
them until maturity. Subsequent to their initial recognition, held-to-maturity financial investments are
recognized at amortized cost using the effective interest rate method, less any allowances made for
impairment. Amortized cost is calculated under consideration of any discounts or premiums at
acquisition, as well as any fees or costs that are an integral component of the effective interest rate.
Income that results from amortization under the effective interest rate method is recorded in the
statement of comprehensive income within interest income. Impairment losses are recognized in the

statement of comprehensive income, within other financial results.

The Group had no held-to-maturity investments in the financial years ended December 31, 2014 and
2013.
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Financial investments available-for-sale (“AfS”)

Financial investments available-for-sale include debt and equity instruments. Equity instruments
classified as available for sale represent such assets that are neither categorized as held for trading
assets nor designated as financial assets measured at fair value through profit or loss. Debt
instruments included in this classification represent those assets which are intended to be held for an
undefined period and which are available-for-sale to meet liquidity needs and when market

conditions change.

After their initial recognition, available-for-sale financial assets are recorded in subsequent periods at
their fair values. Unrealized gains and losses are recognized as other gains in reserves for available-
for-sale financial instruments. When such assets are derecognized the accumulated gains and
losses are transferred to other operating income. When an asset is impaired, the accumulated loss is
recognized as a financial expense and eliminated from the reserves for available-for-sale financial
instruments.

The Group had no financial instruments in this category in the financial years ended December 31,
2014 and 2013.

Derecognition of financial assets
A financial asset (or part of a financial asset or part of a group of similar financial assets) is

derecognized when one of the following applies:

The rights to receive cash flows from the financial asset have expired.

When the Group has transferred its contractual rights to the cash flows arising from a
financial asset to third parties, or when the Group has assumed a contractual obligation for
immediate payment of the cash flows to a third party under an agreement which meets the
conditions set out in IAS 39.19 (a so-called pass-through arrangement) and thereby either:
(a) transfers all significant risks and rewards associated with ownership of the financial
asset; or (b) has neither transferred nor retained the significant risks and rewards associated
with ownership of the financial asset, but has transferred control over the asset.

When the Group has transferred its contractual rights to the cash flows arising from a
financial asset to third parties, or entered into a pass-through arrangement under which all
significant risks and rewards associated with ownership of the financial asset are neither
transferred nor retained but has however transferred control over the asset, the Group
records an asset representing the scope of its continuing engagement in the asset.

In such cases the Group also records an associated liability. The asset transferred and the
associated liability are measured in such a way that the rights and obligations retained by
the Group are reflected.

If the nature of the continuing engagement is such that the transferred asset is effectively
guaranteed, the amount of the continuing engagement reflects the lower of the original
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carrying value of the asset and the higher of the amount received which the Group may be

obliged to repay.

Dividends and interest income are excluded from the calculation of the gain or loss on disposal of an

asset.

Financial liabilities not measured at fair value (“FLAC”)
Subsequent to initial recognition, interest-bearing loans and borrowings are measured at amortized
cost using the effective interest rate method. Gains and losses are recognized when the liabilities are

derecognized, or as a consequence of their being amortized under the effective interest method.

Amortized cost is calculated under consideration of any discounts or premiums at acquisition, as well
as any fees or costs that are an integral component of the effective interest rate. The expense
resulting from amortization under the effective interest rate method is recorded in the statement of

comprehensive income within interest income.

Instruments held by the Group in the financial years ended December 31, 2014 and 2013 in this
category primarily included trade payables, liabilities due to affiliated companies, and non-current

and current bond liabilities.

Financial liabilities at fair value through profit and loss (“FLHfT")

Financial liabilities measured at fair value through profit and loss include financial liabilities held for
trading as well as financial liabilities designated upon initial recognition as being measured at fair
value through profit and loss. Financial liabilities are classified as held for trading if they are acquired
for the purpose of sale or redemption in the near future. Financial liabilities measured at fair value
through profit or loss are recognized in the consolidated balance sheet at fair value. Changes in their
fair values are recognized in the statement of comprehensive income within interest income and

interest expenses respectively.

Instruments held by the Group in the financial years ended December 31, 2014 and 2013 in this
category only included liabilities for which measurement at fair value through profit and loss was

obligatory, representing financial liabilities for third party shareholdings in partnerships.

Derecognition of financial liabilities
A financial liability is derecognized when the obligation underlying the liability is settled, is annulled,

or has expired.
When an existing financial liability is replaced by another from the same lender on substantially

different terms, or the terms of an existing liability are substantially modified, such an exchange or
modification is treated such that the original liability is regarded as extinguished and a new liability is
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recognized. The difference between the respective book values is recognized in the statement of

comprehensive income.

Offsetting financial instruments

Financial assets and liabilities are only offset, with effect that only the net amount is recognized in
the balance sheet, when a current legal right exists to offset the amounts against one another and it
is intended either that settlement is made on a net basis or that the liability will be settled at the same

time as realizing the associated asset.

Fair value of financial instruments

The fair values of financial instruments are determined in accordance with IFRS 13.

The standard provides for a so-called “fair value hierarchy”. The hierarchy divides input factors used
into three levels. The hierarchy attributes the highest priority to (unadjusted) quoted prices obtained

from an active market for identical assets or liabilities, and the lowest priority to unobservable inputs.

In cases in which the inputs used to measure fair values may be classified within different levels of
the fair value hierarchy, the fair value measurement is categorized in its entirety to the same level of
the fair value hierarchy as the lowest level of input that is significant to the entire measurement (on

the basis of judgment necessary in the circumstances).

Level 1 input factors
Level 1 inputs are quoted prices in active markets for identical assets or liabilities that the entity can

access at the measurement date.

A quoted price in an active market provides the most reliable evidence of fair value and shall be used

without adjustment to measure fair value whenever possible, except in certain limited circumstances.

If the Group holds a position in a single asset or liability and the asset or liability is traded in an active
market, the fair value of the asset or liability shall be measured within level 1 as the product of the
guoted price for the individual asset or liability and the quantity held by the Group. That is the case
even if a market's normal daily trading volume is not sufficient to absorb the quantity held and

placing orders to sell the position in a single transaction might affect the quoted price.
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Level 2 input factors
Level 2 inputs are inputs other than quoted prices included within level 1 that are observable for the

asset or liability, either directly or indirectly.

Level 2 input factors include:
quoted prices for similar assets or liabilities in active markets
quoted prices for identical or similar assets or liabilities in markets that are not active
inputs other than quoted prices that are observable for the asset or liability, for example:
interest rates and yield curves observable at commonly quoted intervals;
implied volatilities; and
credit spreads
input factors that are derived principally from or corroborated by observable market data by
correlation or other means (‘market-corroborated inputs’).

Level 3 input factors

Level 3 inputs are unobservable inputs for the asset or liability.

Unobservable inputs shall be used to measure fair value to the extent that relevant observable inputs
are not available, thereby allowing for situations in which there is little (if any) market activity for the
asset or liability at the measurement date. The Group develops unobservable inputs using the best
information available in the circumstances, which might include the entity’s own data. In doing so,
use is made of all reasonably available information indicating the assumptions that other market

participants would use.
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Hedge accounting

To the extent that hedging transactions (derivative financial instruments) or anticipative underlying
transactions are entered into, the hedging transactions are not reflected as income or expenses but
measured together as a unit with the respective underlying transaction. The transactions are only
accounted for as a measurement unit to the extent that the hedging relationship between the
underlying transaction and the hedging transaction is effective. For these purposes the hedging
transaction is valued at fair value without recording income and expenses (cash flow hedge), or the
underlying transactions are, as an exception to the usual accounting treatment, valued at fair value

through profit and loss (fair value hedge).

The effectiveness of the hedging relationship is examined both on acquisition (prospectively) and at
each reporting date (retrospectively). The Group has not designated any hedge accounting

relationships.

Impairment of financial assets
The amortized cost of current assets and liabilities generally corresponds to the nominal value and/or

repayment amount.

Trade receivables are recognized at their nominal values after deduction of any valuation allowances

made for amounts which are expected to be uncollectable.

The Group determines the valuation allowances for doubtful accounts and loans based on regular
systematic reviews, as well as assessments made during the credit monitoring process. This
monitoring takes into account historical bad debt losses and the amount and adequacy of collateral,
as well as other relevant factors. Impairment allowances are made based on objective indications,
and account for the credit risk. For example, objective indications may be significant financial
difficulties of the debtor, breach of contract such as default or delayed payment of interest or

principal amounts, or instances of high probability of insolvency proceedings against the debtor.

Impairment allowances are recorded in separate accounts. Receivables and loans will be written off
against these valuation allowances if in the end they prove to be uncollectible. Further information on

credit risks is provided in section V note 8 “Financial risk management”.

Income and expenses as well as gains and losses from financial assets include impairments and
write-ups, interest income and expenses, and dividends, as well as gains and losses from the
disposal of such assets. Dividends are recognized as income upon the approval of the respective
shareholders’ meeting/annual general meeting. Interest income is recognized based on the effective
interest method.
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10. Income taxes

Current taxes
All income tax liabilities and assets arising during a reporting period are presented in the

consolidated financial statements in accordance with the respective tax law.

Deferred taxes

Deferred taxes are calculated annually using the balance sheet liability method in accordance with
the deferred tax accounting requirements set out in IAS 12 “Income taxes”. In order to take into
account of the tax effect of differences between the measurements of assets and liabilities in the
consolidated financial statements and the corresponding tax bases, differences arising on
consolidation processes, and for losses carried forward, deferred taxes are recorded annually based
on the tax rates which are applicable or which will shortly be applicable for the taxable profit, if it is to

be expected that these differences will be realized over the course of time.

Deferred tax assets on tax losses carried forward are recognized at the amount of the expected tax
benefits arising from their realization by the generation of future profits, to the extent that such
realization is probable. The amounts are determined based on the tax planning of Travel24.com AG
or other affected company. The carrying amount of deferred income tax assets is reviewed on each
balance sheet date and reduced to the extent to which it is no longer likely that a sufficient taxable
income will be available against which the deferred tax assets can be at least partially offset.
Unrecognized deferred tax credits are reviewed at the end of each reporting period, and recognized
to the extent that it has become probable that future taxable income will be available to permit the

deferred realization of the tax asset.

Deferred income tax assets are recognized for all deductible temporary differences, unused tax
losses, and unused tax credits to the extent that it is probable that taxable income will be available
against which the deductible taxable income and the unused tax losses and tax credits can be
utilized, with the exception of:
deferred tax liabilities arising from the initial recognition of goodwill or the initial recognition of
an asset or liability in a transaction which is not a business combination and, at the time of
the transaction, affects neither the profit before tax nor the taxable profit,
deferred tax liabilities from taxable temporary differences connected with shareholdings in
subsidiaries, associated companies and shares in joint ventures where the timing of the
reversal of the temporary differences can be controlled and it is probable that the temporary

differences will not reverse in the foreseeable future.
Deferred taxes which relate to items which are not reported in the statement of comprehensive

income are reported directly in shareholders’ equity in a manner consistent with the underlying

transaction.
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Deferred tax assets and liabilities are presented net only if there is a right to offset current
receivables and payables from income taxes and the deferred tax assets and liabilities relate to

income taxes raised by the same tax authorities and the same group companies.

The expense for income taxes in the reporting period represents the amount of taxes to be paid or
refunded by the tax authorities in respect of that period in addition to or less (as applicable) the
changes in deferred taxes recognized in the statement of comprehensive income. The effects of
changes of tax rates on deferred tax assets or liabilities are taken into account during the period in

which the change was made legally binding.

11. Cash and cash equivalents

Cash and cash equivalents reported in the balance sheet include cash, bank balances, and short-
term highly liquid deposits, i.e. as a rule, deposits with an original remaining term to maturity of three
months or less. In 2014 this position contained bank balances only. Due to their short-term
maturities, the carrying amounts of cash balances correspond to the fair value in all significant

aspects.

12. Provisions

A provision is recognized when the Group has a present obligation (constructive or legal) as a result
of a past event, it is probable that an outflow of resources embodying economic benefits will be
required to settle the obligation, and a reliable estimate can be made of the amount of the obligation.
If the Group expects a refund (or at least a partial refund) in respect of an amount included in a
provision (for example, in the case of an insurance contract), the refund will only be recognized as

separate asset if the refund is practically certain.

If the interest effect is significant, provisions are discounted using a pre-tax interest rate which
reflects the specific risks for the liability. When discounting is applied, the increase of the provision
attributable to the passage of time will be recognized as interest expense. Provisions are broken
down by their expected maturity, so that provisions with a maturity of up to one year are considered

to be current and provisions with a maturity of more than one year are considered to be non-current.

A change was made to the presentation method used in the previous financial year. From 2014
provisions relating to personnel and welfare matters, the cost of preparing the annual report, audit
costs, and accruals for outstanding invoices are no longer shown as provisions. The amount and

timing of the liability are known, so that these items are appropriately classified as other liabilities.
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13. Contingent liabilities

Contingent liabilities are possible obligations resulting from past events, the existence of which
depends on future events which are not in the Company’s control. They may also include current
obligations which are not recognized as liabilities because it is not probable that an outflow of
resources will be required to settle these obligations or for which the amount of the obligations
cannot be measured with sufficient reliability. Disclosure is made of the fact of these contingent

liabilities and the amount of potential liability as at the balance sheet date.

14. Revenue recognition

The Group realizes the major part of its revenues from placement services (primarily commissions
from acting as an agent and fees for ticket sales) based on contractual agreements with Unister
GmbH (until August 19, 2014) and with Unister Travel Betriebsgesellschaft mbH (from August 20,
2014). Both companies are related parties. Under these arrangements the Company acts as agent
for Unister GmbH and Unister Travel Betriebsgesellschaft mbH respectively. The agency agreement
provides that the respective products have been brokered as soon as the respective booking has
been made by the customer; accordingly the remuneration can be determined reliably and no
significant obligations remain vis-a-vis Unister GmbH or Unister Travel Betriebsgesellschaft mbH. As
a result the collection of the receivable is considered to be reasonably probable at that point in time.

The terms of the fulfillment contract with Unister Travel Betriebsgesellschaft mbH cover cancellations

at agreed cancellation rates and services to be performed.

In the flights segment, which includes both scheduled flights and so-called “low-cost” flights,
significant revenues were generated in 2014 from placements under direct contractual arrangements
between the Company and its customers. In these cases the revenue is recognized at the time the
customer’s flight booking is made. The performance obligations of the Company are limited to selling
the flight ticket to the customer. Once the sale has been made to the third party the customer has no

further claims against the Company.

In addition to the straightforward placement of flight and package tour travel, a significant proportion
of revenues is represented by the sale of insurance. Insurance is sold by the Company as agent for
Geld.de GmbH (a related party) through the respective website portals, realized and invoiced by the
insurer directly or indirectly via Geld.de GmbH. The realization is recorded in full at the
commencement of the respective insurance period consistent with the illustrative examples in
IAS 18.

In the package travel sector, the Company issues vouchers to passengers though its travel24.com

portal when a package tour is placed. These vouchers can be redeemed the next time a travel
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booking is made using the portal. The vouchers represent a customer loyalty program intended to
motivate the consumer to make a further booking with the Company at a later date. These bonus
credit note vouchers represent individual, separate services which are deferred over the promised

performance period (the two-year validity period of the voucher).

In the flight sales sector, our offer includes an optional service package in addition to the
straightforward ticket sale. This package provides the customer with certain additional services for
the period up until the flight (for example, information on changes to flight plans or priority telephone
hotlines with flight information for travelers) as well as a voucher for future bookings. The credit notes
issued represents an individual, separate service which is accordingly deferred until the respective

services are provided.

In France, the Company acts as its own sales agent in the package travel sector. In this capacity the
Company is also responsible for collecting the sales price on behalf of the tour operators. Revenues
for holidays sold are recognized at the customer travel date, as the risk of cancellation can first be

determined as negligible at this point in time.

Revenues are presented net after deduction of cash discounts, customer bonuses, and rebates. In

general, revenues are only recognized when the Company can expect an inflow of resources.

No revenues from the hotels business have been recognized to date.

15. Earnings per share

The basic, and in this case also diluted, earnings per share were calculated by means of division of
the consolidated profit attributable to the shareholders of the parent company amounting to
EUR 421 thousand (previous year loss: EUR 1,201 thousand) by the weighted average number of
common shares issued during each individual period. As in the previous year, the number of shares
in this financial year amounted to 2,034 thousand shares. Conversion rights or options were not
outstanding. The earnings per share may potentially be diluted by the issue of potential shares or

shares based on subscription rights from the approved or conditional capital.
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16. Borrowing costs

Borrowing costs are charged to expenses in the period in which they arise. Borrowing costs are
capitalized for qualifying assets in accordance with IAS 23.5, except where capitalization is not
permitted (IAS 23.21). Travel24.com AG capitalizes borrowing costs in respect of the real estate
property Leipzig Ringmessehaus, as the construction period exceeds one year. The construction
period was interrupted in the previous year and also at the beginning of the current reporting period.
No significant construction work was performed. As a result, no interest was capitalized in this period.
The interruption ended in August 2014 with the commencement of demolition work. Borrowing costs
of EUR 156 thousand were capitalized for the period until December in respect of the Leipzig
Ringmessehaus property.

17. Transactions with related companies and persons

Unister Holding GmbH is Travel24's largest single shareholder. Unister Holding GmbH, Leipzig,
including its subsidiaries (the “Unister Group”) as well as affiliated companies not consolidated are
considered as related companies. Transactions, for example income, receivables, and liabilities with
these companies, are shown separately in section V note 6 "Transactions with related companies
and persons".

The Group purchases services from Unister Group on a regular basis, including from Unister Holding
GmbH. These include, among other things, services for personnel and administrative activities, as

well as sales and information technology services performed on the basis of contractual agreements.

18. Impairment of property, plant, and equipment and intangible assets

The carrying values of intangible assets are tested for potential impairment (impairment tests)
annually at December 31 each year, and on the occurrence of triggering events. When such
indicators are present, the recoverable amount of the asset is estimated and compared to the
carrying amount of the asset in order to determine the amount of a possible impairment loss, if any. If
the recoverable amount cannot be estimated on the level of the individual asset, the determination is
carried out on the level of the cash generating unit (CGU) to which the respective asset is assigned.
In this respect, the distribution takes place to the individual CGUs and/or the smallest group of CGUs
on a reasonable and consistent basis.

The recoverable amount is the fair value less costs to sell or the value in use, whichever is higher.
In determining the value in use, the estimated future cash flows are discounted using a pre-tax
interest rate. This takes account of the present market estimate of the value of the cash flows as

well as the risks relating to the asset, unless they have already been considered in the estimate
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of the cash flows. The calculations are based on forecasts which rely on the financial budgets
approved by the management. Cash flow forecasts in excess of the detailed planning period are

calculated based on suitable growth rates.

The fair value less costs to sell is determined based on available transaction prices/based on an
appropriate valuation model. This model uses valuation multiples, prices of listed shares in
subsidiaries and other available indicators of fair value to the extent that such data is

observable. The cash flows calculated are supported by external sources of information.

The significant assumptions made by management in determining the fair value less costs to sell

concern the following:

Sales revenue by website portal (Internet CGU)

Capacity usage of hotels, and associated revenue projections (Hotels CGU)
Discount factors (interest rates)

Acquisition of customers and retention costs (Internet CGU)

Hotel operating costs (Hotels CGU)

Growth rates used to extrapolate cash flows for periods beyond the budget period

Future investment costs (Hotels CGU)

If the recoverable amount of an asset and/or a CGU falls below its carrying amount, the carrying
amount will be impaired to the recoverable amount. The
impairment loss is recognized immediately as an impairment charge in the statement of

comprehensive income.

With the exception of goodwill impairments, the carrying amount of the asset and/or the CGU will be
increased to the newly determined recoverable amount and recorded as income if the impairment

loss is reversed.
The upper value limit of the write-up is limited to the amortized cost of the asset and/or the CGU that
would have resulted if no impairment had been recorded. A reversal of the impairment is immediately

recorded as income.

The Group performs impairment tests at least annually for the land and for intangible assets acquired

in 2012 (domain and trade marks) with indefinite useful lives.

Impairments are performed at least annually for assets which are not yet ready for use (buildings in

the course of construction and the hotel concept).
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Further impairment tests are performed on the occurrence of impairment indicators (triggering

events). Possible examples of impairment indicators are falling market values of an asset (where

market values are available), disadvantageous changes in possible uses of an asset, and/or physical

damage.

19. New and amended accounting standards of relevance to the Group

The following new or amended standards and interpretations were mandatory for the first time for the

financial year ending on December 31, 2014:

IASB publication Applies to Endorse-
date financial years ment date

Title beginning on
“Consolidation package”
IFRS 10 Consolidated Financial Statements May 12, 2011 Jan. 1, 2014 Dec. 11, 2012
IFRS 11 Joint Arrangements May 12, 2011 Jan. 1, 2014 Dec. 11, 2012
IFRS 12 Disclosures of Interests in Other May 12, 2011 Jan. 1, 2014 Dec. 11, 2012
Entities
IAS 27 Separate Financial Statements May 12, 2011 Jan. 1, 2014 Dec. 11, 2012
IAS 28 Investments in Associates and Joint May 12, 2011 Jan. 1, 2014 Dec. 11, 2012
Ventures
Transition Guidance (Amendments to Jun. 28, 2012 Jan. 1, 2014 Apr. 4, 2013
IFRS 10, IFRS 11 and IFRS 12)
Investment Entities (Amendments to Oct. 31, 2012 Jan. 1, 2014 Nov. 20, 2013
IFRS 10, IFRS 12 and IAS 27)
Other amendments
Offsetting Financial Assets and Financial Dec. 16, 2011 Jan. 1, 2014 Dec. 13, 2012
Liabilities (Amendments to IAS 32)
Recoverable Amount Disclosures for Non- May 29, 2013 Jan. 1, 2014 Dec. 20, 2013
Financial Assets (Amendments to IAS 36)
Novation of Derivatives and Continuation of Jun. 27, 2013 Jan. 1, 2014 Dec. 20, 2013

Hedge Accounting (Amendments to IAS 39)

The initial application of the new “consolidation package” has had no effect on the consolidated

financial statements. All companies that met the definition of subsidiaries under the old standards

(IAS 27, SIC 12) are also subsidiaries under the new rules.
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The other new standards issued by the IASB and the IFRIC IC and endorsed for application in the

EU have also had no significant effect on the consolidated financial standards for the current period.

In addition, the following new standards which are not yet binding for Travel24 have been issued by
the IASB and the IFRIC IC and endorsed for application in the EU:

IASB publication Applies to Endorse-
date financial years ment date

Title beginning on
Employee Contributions Dec. 12, 2013 Feb. 1, 2015 Dec. 18, 2014
(Amendments to IAS 19)
Annual Improvements to IFRSs 2010-2012 Dec. 12, 2013 Feb. 1, 2015 Dec. 17, 2014
Cycle
Annual Improvements to IFRSs 2011-2013 Dec. 12, 2013 Jul. 1, 2014 Dec. 18, 2014
Cycle
IFRIC 21 — Apr. 20, 2013 Jun. 17, 2014* Jun. 13, 2014
Levies

*) The date of mandatory initial application within the EU has been changed; the original ruling

provided for mandatory initial application in reporting periods beginning on or before January 1, 2014.

There has been no voluntary early adoption of the above new and amended accounting standards.
Travel24 does not expect a significant impact on the consolidated financial statements on the first-
time application of these standards.

The IASB and the IFRS IC have also issued various standards, interpretations, and amendments to
existing standards that have not yet been endorsed by the EU. Accordingly these are not yet
applicable to Travel24. In particular, these include IFRS 9 — Financial Instruments, which has now
been issued in final form, and IFRS 14 — Regulatory Deferral Accounts and IFRS 15 — Revenues

from Contracts with Customers.

The effects to be expected from the implementation of these standards at a future date are currently
under discussion, and accordingly it is too early to assess the effects of their initial application on
Travel24. However, the application of the new revenue recognition rules in particular could have an
effect on the consolidated financial statements of Travel24.
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[l Notes to the statement of comprehensive income

1. Revenues

The Group’s income in the financial years 2014 and 2013 primarily consists of revenues earned from

the provision of services. No revenues are earned from the sale of goods. The following provides an

analysis of revenues:

Financial year

2014 2013
In thousands of euro
Commissions for flight placement sales 13,750 13,983
Commissions for travel placement sales 8,146 12,023
Commissions on sale of additional travel senices 3,294 3,061
Total 25,190 29,067

The revenues are not associated with any risks for which provisions are required, for example
warranty obligations or cancellation risks, as the revenues are first recognized once the Company

has fulfilled its performance obligations.

No revenues were generated from barter transactions in the current or previous financial year.
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2. Other operating income

Financial year

2014 2013

In thousands of euro
Release of provisions 239 1,557
Gains on currency exchange 53 2
Derecognition of downpayments received 32 10
Derecognition of liabilities 33 13
Other 29 2

386 1,584

The release in the previous year primarily related to the release of provisions for onerous contracts
following changes to the contract terms made in 2013, which reduced the risks associated with the
underlying contract.

3. Marketing expenses

Marketing expenses primarily includes the cost of marketing services provided by the suppliers
Unister GmbH and Unister Travel Betriebsgesellschaft GmbH. Marketing expenses are shown
separately in the statement of comprehensive income given the particular importance of the nature
and total amount of marketing expenses for the Internet segment.

The marketing expenses are provided by third parties to the service provider (mostly search engine
advertising) and subsequently recharged to the company based on the share attributable to
Travel24’s website portals. Only direct costs and costs incurred externally are recharged. More

information is provided in the disclosures on related party transactions in section V note 6.

4. Other revenue-related expenses

Financial year

2014 2013

In thousands of euro

Provider expenses 520 515
Costs for fulfillment 2,213 2,303
Credit card charges 645 618
Advance travel expenses 124 297
Other 91 166
Total 3,593 3,899
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The other revenue-related expenses primarily include provider costs, credit card charges, and costs
of the fulfillment performed by Unister GmbH and Unister Travel Betriebsgesellschaft mbH. These

are presented separately as they are directly related to revenue-raising activities.

In particular, the service provider (Unister GmbH/Unister Travel Betriebsgesellschaft mbH) is
primarily responsible for the processing of bookings and customer service processes, including the
collection of receivables on behalf of Travel24.com AG (fulfillment costs). More information is

provided in the disclosures on related party transactions in section V note 6.

5. Personnel expenses

Personnel expenses include the following:

Financial year

2014 2013
In thousands of euro
Wages and salaries 714 426
Statutory social costs 249 114
Thereof for contribution based pension schemes 60 36
Thereof for pensions 2 -
963 540

Statutory social contributions include contributions of EUR 2 thousand (previous year: none) from
direct insurances and EUR 60 thousand (previous year: EUR 36 thousand) from the employer’s
share of contributions to statutory pension schemes. These are defined contribution pension
schemes as defined by IAS 19. There are no expenses for pension payments to related persons

under defined benefit pension schemes.

6. Depreciation

Depreciation includes scheduled regular depreciation of fixtures and fittings and small value items.
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7. Other operating expenses

Other operating expenses include the following:

Financial year

2014 2013

In thousands of euro
Legal, consulting, and audit fees 707 745
Property taxes 66 159
Insurance and contributions 52 57
Impairment allowances against receivables 47 790
Premises costs 73 37
Out of period expenses 74 0
License fees 19 0
Travel costs 16 14
Capital market fees and charges 35 26
Losses on currency exchange 15 11
Office supplies 15 6
Bank charges 26 112
Other 53 474

1,198 2,431

Travel24 has no research and development activities. Accordingly, no research and development

costs are included in the statement of comprehensive income.

8. Financial result

Interest income

Interest income was as follows:

Financial year

2014 " 2013
In thousands of euro
Interest income from Unister Holding loan 436 161
Interest income from Unister Holding bond - 64
Interest income GBI property - 44
Interest income Unister GmbH 2 30
438 299

Interest on receivables and payable balances arising from current account transactions with

Unister GmbH in 2013 was calculated at the end of each quarter.

Interest of EUR 2 thousand only arose on current account balances with Unister GmbH in 2014, and
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was in respect of the period until June 30, 2014. All receivables payable by affiliated companies
within the Unister Group were assigned to Unister Holding GmbH with effect from July 1, 2014.
Unister Holding GmbH accepted the transfer. Since then, a single IHBA (In-house Bank Account)
account balance has been held with Unister Holding GmbH. As a result, only interest income on loan
balances with Unister Holding GmbH is reported in the second half -year 2014. In connection with
the transfer of all receivables, the EUR 5,000 thousand loan receivable was included in the IHBA
agreement and the upper loan limit increased to EUR 8,000 thousand. The loan carries interest at
7.5 % annually.

Interest income only arises on financial assets for which no impairment has been recorded.

Interest expenses

Financial year

2014 2013

In thousands of euro
Interest on corporate bonds 1,875 2,032
Thereof: payable to Unister Holding 146 150
Capitalized borrowing costs (156) 0
Unwinding of liabilities 288 100
Loan discounts 40 2
Interest on tax liabilities 117 14
Other interest expenses 9 0
2,173 2,148

Interest expenses primarily arise on the corporate bond issued in the 2012 financial year
(EUR 1,875 thousand; previous year: EUR 2,034 thousand). Interest expenses were also incurred on
tax liabilities.

Costs were incurred in connection with the bond issue in 2012 and with the sale of further bonds in
2014. These are successively amortized and added to the liability balance using the effective interest

method. The effective interest is calculated separately in each instance.

Other financial result

Other financial income includes the change in fair value attributable to the liability for potential
payments to non-controlling shareholders under termination rights attributable to limited partner
shareholders in the limited partnerships “Hotel KéIn Perlengraben GmbH & Co. KG” and
“Hotel Leipzig Ringmessehaus GmbH & Co. KG”. The fair value of these limited partners’ shares
increased by EUR 83 thousand in the financial year 2014. Accordingly the Travel24 Group reports an
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increase in liability. No notice of termination has been received as of the reporting date.

9. Tax expense/deferred tax income

Income taxes consisted of the following:

Financial year

2014 2013
In thousands of euro
Current taxes 280 0
Germany 255 0
International 25 0
(Thereof income relating to other periods) 0 0
Deferred taxes 672 -324
Germany 672 -324
International 0 0
Total 952 -324

As Travel24.com AG does not report any items of other comprehensive income, no disclosure is

required here of the tax effect of components of other comprehensive income.

The income of German group companies is taxable at a corporation tax rate of 15 % under tax law
applicable for 2014 (previous year: 15 %). Taking into account the solidarity tax and the local trade
tax multiplier for Leipzig of 410 %, the Group’s overall tax rate totals 31.93 % (previous
year: 31.93 %).

The nominal tax rate applicable to the parent company Travel24 of 31.93 % (previous year 31.93 %)
is used as the applicable tax rate for the tax reconciliation. Deferred taxes are calculated using the
applicable nominal tax rate applying to the parent company Travel24 of 31.93 % (previous
year: 31.93 %).

The reconciliation of the expected income tax expense, based on the result before income tax to the

actual tax expense, is shown in the tax reconciliation below:
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In thousands of euro

Result before taxes

Income tax expense at 31.9 %

Effect of unused tax losses and tax losses for
which no asset is recognised

Effect of non-deductable expenses

Tax effects relating to previous periods

Other

Actual tax expense

Financial year

2014
1,373 -1,526
438 -487
449 78
65 0
0 83
0 2
952 -324

Deferred tax assets on tax losses carried forward total EUR 133 thousand at December 31, 2014.
These arose wholly in 2013. An analysis of the temporary differences in the reporting and previous
year is presented in section Il note 4. “Deferred taxes”. Further information is provided in the table

showing the principal tax reconciliation items and the analysis of the respective balance sheet

positions.

10. Earnings per share

The following table shows the calculation of earnings per share:

In thousands of euro

Net income
Net income attributable to:
Shareholders of the parent

Weighted average number of outstanding shares

(in thousands of shares)
Earnings per share in euro (basic and diluted)

11. Dividends

No dividends were paid to Travel24 shareholders in the current or the previous year.

Financial year

2014 2013
421 -1,201
421 -1,201
2,034 2,034
0.21 -0.59

dividend payment be made, a tax charge of 5 % as a non-deductible expense would be incurred by

Unister Holding GmbH as major shareholder.
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IV Notes to the consolidated balance sheet

1. Intangible assets

The movement on intangible assets for the financial years 2014 and 2013 were as follows:

In thousands of euro

Cost of purchase and conversion
as of January 1, 2014

Additions
Disposals

As of December 31, 2014

Amortization
as of January 1, 2014

Additions
Disposals

As of December 31, 2014

Net carrying amount as of
December 31, 2014

In thousands of euro

Cost of purchase and conversion
as of January 1, 2013

Additions
Disposals

As of December 31, 2013

Amortization
as of January 1, 2013

Additions
Disposals

As of December 31, 2013

Net carrying amount as of
December 31, 2013

2014

2013

Brand name Hotel concepts Domains Total
2,700 950 581 4,231

0 0 0 0

0 0 0 0
2,700 950 581 4,231

0 0 0 0

0 0 0 0

0 0 0 0

0 0 0 0
2,700 950 581 4,231
Brand name Hotel concepts Domains Total
2,700 950 576 4,226

0 0 5 5

0 0 0 0
2,700 950 581 4,231

0 0 0 0

0 0 0 0

0 0 0 0

0 0 0 0
2,700 950 581 4,231

The additions in 2013 were acquired for monetary compensation. There were no additions in the

current financial year.
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2. Property, plant, and equipment

The movements on property, plant, and equipment for the financial years 2014 and 2013 were as

follows:

2014

In thousands of euro

Cost of purchase and conversion
as of January 1, 2014

Additions
Reclassifcation in accordance with IFRS 5
Disposals

As of December 31, 2014

Depreciation
as of January 1, 2014

Additions
Reclassifcation in accordance with IFRS 5
Disposals

As of December 31, 2014

Net carrying amount as of
December 31, 2014

2013

In thousands of euro

Cost of purchase and conversion
as of January 1, 2013

Additions
Disposals

As of December 31, 2013

Depreciation
as of January 1, 2013

Additions
Disposals

As of December 31, 2013

Net carrying amount as of
December 31, 2013
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Furniture,
fixtures &
Buildings under office

Land construction equipment Total
4,907 8,686 0 13,593
0 1,150 15 1,165
-3,821 -6,147 0 -9,968
0 0 0 0
1,086 3,689 15 4,790
0 0 0 0
0 0 13 13
0 0 0 0
0 0 0 0
0 0 13 13
1,086 3,689 2 4,777

Furniture,

fixtures &

Buildings under office

Land construction equipment Total
4,844 6,674 0 11,518
63 2,012 0 2,075
0 0 0 0
4,907 8,686 0 13,593
0 0 0 0
0 0 0 0
0 0 0 0
0 0 0 0
4,907 8,686 0 13,593
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Additions to buildings under construction (Hotel Leipzig Ringmessehaus) in 2014 were acquired for
monetary compensation. This includes the costs of construction engineering offices
(EUR 270 thousand), demolition costs (EUR 175 thousand), architects costs (EUR 211 thousand),
and planning documents (EUR 101 thousand). In addition, borrowing costs were capitalized from
August, after the end of the construction interruption, with the Company's effective financing interest
rate of 8.8 % (EUR 156 thousand).

The land and buildings relating to the hotel in Cologne (Hotel KéIn Perlengraben) was reclassified in
2014 to non-current assets held for sale in accordance with IFRS 5 (EUR 9,968 thousand), as there

has been a concrete intention to sell since April 2014.

In addition, additions were made in 2014 to furniture, fixtures, and office equipment for the first time
(EUR 15 thousand). These assets are depreciated on a straight-line basis over periods of ten and

twenty-three years.

3. Non-current assets

On July 1, 2014, the effective date of the IHBA contract with Unister Holding GmbH, all receivables
with Unister Group companies were transferred to Unister Holding GmbH, with Unister Holding
GmbH accepting the transfer. As a result, any such receivables established in future are transferred
to Unister Holding GmbH at the end of the month in which they are created. The resulting IHBA
receivable or payable balance with Unister Holding GmbH is partially current and partially non-
current, and is, accordingly, only classified as a non-current financial asset to the extent that the
balance has a maturity of more than one year. The current portion results from the current account
balance and the share of the loan which is payable in 2015 based on the contractually agreed
repayment schedule. Unscheduled additional repayments are permitted under the contract. However,
these do not result in any portion of the total being reported as current since Travel24 does not have

a right to require these additional payments.
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4. Deferred taxes

Deferred tax assets and liabilities arise on the following balance sheet items:

Financial year

December 31, 2014 December 31, 2013
In thousands of euro
Deferred Deferred
Deferred tax Deferred tax
tax assets liabilities tax assets liabilities
Tax loss carryforwards 133 767
Intangible assets 115 58
Non-current assets 50
Financial receivables 591
Other assets 3
Bond 621 118
Provisions 100 165
Trade payables
Other liabilities 6
Total 824 786 935 182
Set off (736) (736)
Net 88 50 935 182

Deferred tax assets and liabilities have been offset to the extent required in accordance with IAS 12.

The consolidated financial statements of Travel24.com AG include deferred tax assets of
EUR 133 thousand based on tax losses carried forward by Travel24 (the Company). Travel24
recorded a tax loss (taxable income) of EUR 2,549 thousand in the previous year in the tax group on
which the tax losses carried forward are calculated. In the current year the Company recorded
taxable income of EUR 2,272 thousand (before offsetting against tax losses carried forward). These
figures related to corporation tax profits only. The company has no trade tax losses brought forward.
In addition to deferred tax assets on tax losses carried forward, the Group has offsettable deferred
tax liabilities of EUR 736 thousand.

No deferred tax liabilities arose on profits of subsidiaries retained and carried forward for the

purposes of making future dividend payments.
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The consolidated financial statements of Travel24.com AG include losses of indirect subsidiaries for
the reporting period (EUR 772 thousand) on which no deferred tax assets are recorded as their
future utilization is not sufficiently probable. The associated unrecognized deferred tax amounts to
EUR 242 thousand. Deferred tax assets were not recorded on tax losses carried forward by
subsidiares of Travel24.com AG as evidence of sufficient probability of their being usable is not
available. The corporation tax and trade tax losses amounting to EUR 576 thousand and
EUR 942 thousand respectively were not recognized the unrecognzed deferred taxes amounting to
EUR 86 thousand and EUR 135 thousand respectively.

Deferred tax assets on tax losses carried forward by Travel24.com AG have not been recognized to
the extent that they were not originated in the previous year because of legal uncertainty concerning
the financial restructuring exception under section 8c paragraph 1a of the German Corporation Tax
Act. As a result, no assets are recognized on corporation and trade tax losses of EUR 87,082
thousand and EUR 88,705 thousand respectively for the years prior to 2009. The resulting
unrecognized deferred tax assets amounted to EUR 13,785 thousand and EUR 12,729 thousand

respectively.

5. Trade receivables

Allowances of EUR 47 thousand have been recorded in 2014 against trade receivables:

Financial year

2014 2013
In thousands of euro
Gross amounts 900 206
Impairment allowances -47 0
Trade receivables, net 853 206

More information on these balances is provided in the reporting on credit risks (section V note 7

“Financial risk management”).

6. Receivables due from related companies

This item represents the current portion of loan receivables payable by Unister Holding GmbH
(EUR 2,400 thousand) and the current account with that company. Both items result from the IHBA
contract with Unister Holding GmbH. A receivable of EUR 131 thousand arising from ongoing
business activities due from AERUNI GmbH is also shown here. All amounts shown here are

financial assets.
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7. Other current financial and non-financial assets

Current financial assets includes a receivable balance payable by the bond intermediary
LOET Trading AG of EUR 2,201 thousand (EUR 1,218 thousand) in connection with the bond issue
together with security and collateral deposits which are not reported in cash and cash equivalents as
they have a time to maturity of more than three months. Non-financial assets at December 31, 2014
of EUR 308 thousand (previous year: EUR 806 thousand) primarily include amounts due from tax

authorities, mainly value added tax balances.

8. Cash and cash equivalents

The cash and cash equivalents wholly comprise current account balances with a remaining time to
maturity of up to three months. This balance also includes collateral deposits of EUR 80 thousand
(previous year: EUR 453 thousand) at December 31, 2014. These have been released since the
balance sheet date.

9. Equity

Subscribed capital

There has been no change in the issued share capital of Travel24.com AG since the previous
financial year 2013. The share capital is divided into 2,033,585 fully paid no-par shares with equal
rights with an arithmetical amount of EUR 1 each. Ownership of the shares entitles the holder to
exercise voting rights at shareholders’ General Meetings, and to a share of dividends when
resolutions for the payment of dividends are approved. For details of the number of shares issued
please refer to the consolidated statement of changes in equity included as part of these

consolidated financial statements.

Approved capital

Approved capital 2009
An approved capital increase which had not been used to effect a capital increase by its expiry date
of August 31, 2014 expired unused on that date.

Approved capital 2010

The Management Board is empowered, by a resolution of the Annual General Meeting held on
July 30, 2010, subject to the approval of the Supervisory Board, to increase the Company’s share
capital once or several times in the period until July 30, 2015 by a maximum of EUR 90,170.00 by
issuing up to 90,170 new no-par shares in exchange for cash contributions or contributions in kind
(approved capital 2010). In each case, no-par bearer shares may be issued; the share of profits may

be determined in deviation from Section 60 (2) AktG. The minimum amount issued per no-par share
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amounts to EUR 3.00. In addition, the Management Board is also empowered, subject to the
approval of the Supervisory Board, to exclude shareholders’ pre-emptive subscription rights.
However, an exclusion of shareholders’ pre-emptive subscription rights is permitted only in the

following cases:

when the shares are issued to acquire companies, investments in companies, or parts
thereof;

for residual amounts;

if the issue price of the shares is not significantly below the stock market price and the
exclusion of the pre-emptive subscription rights only extends to new shares, the arithmetical
value of which does not exceed 10 % of the share capital, i.e. in total a maximum of
EUR 196,780.00; with regard to the application of the 10 % limit, the exclusion of the pre-
emptive subscription rights due to other authorizations under Section 186 (3) (4) AktG shall
be taken into account;

if required in order to grant the owners of convertible bonds, convertible participation rights,
or option rights a subscription right to the extent to which they would be entitled after

exercising the conversion right or option right as shareholder.

This resolution of the Annual General Meeting was registered with the commercial register on
December 6, 2010. The approved capital 2010 at the balance sheet date was EUR 90,170.00.

Conditional capital

The subscribed capital of Travel24.com AG is the subject of a conditional increase. The conditional
capital increase is carried out only insofar as the holders of warrants and conversion rights exercise
their rights. In accordance with the commercial register entry dated December 7, 2010, the
contingent capital 2004/l continues to amount to EUR 8,213.00.

Currently, no option certificates have been issued by the Company.

Capital reserve
The capital reserve includes the excess of paid-in capital on the issue of shares over the nominal

amount.

Authorizations to repurchase the Company’s own shares

The Company is authorized to purchase own shares in accordance with a resolution approved at the
General Meeting of June 6, 2012. The authorization is limited to the purchase of own shares
amounting to a proportionate amount of the share capital of up to EUR 203,358.50 in total. The
authorization can be exercised once or several times within the framework of the above-mentioned
overall volume, completely or in partial amounts. The authorization is valid until the expiry date of
June 6, 2017.
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Loss carried forward

Under German law, the dividend amount available for distribution to the shareholders depends on
the equity total as reported in the separate financial statements of Travel24.com AG prepared in
accordance with the German Commercial Code (Handelsgesetzbuch: “HGB"). Dividends may only
be resolved and paid to the extent that there are distributable profits (after allocation to statutory
reserves) available for that purpose. The balance sheet profit stated in the separate financial
statements of Travel24.com AG prepared in accordance with the German commercial code regularly
differs from the accumulated balance sheet profit in these consolidated financial statements
prepared in accordance with IFRS. As of December 31, 2014, the separate financial statements of
Travel24.com AG reports a cumulated loss amounting to EUR 591 thousand (previous
year: EUR 1,751 thousand). In its separate financial statements, Travel24.com AG has made use of
the optional accounting treatment provided for by Section 274 (1) (2) HGB and recognized deferred
tax assets in the 2014 financial year amounting to EUR 232 thousand (previous year: EUR 996
thousand). As no deferred tax liabilities are recorded in the separate financial statements, a
deduction is made from retained profits in the amount of deferred tax assets to arrive at the
Company’s distributable profits in accordance with Section 268 (8) (2) HGB.

Other components of equity (other comprehensive income)

Travel24.com AG does not have any items of other comprehensive income to report in either the
current or the previous year. Accordingly, there are no income tax effects attributable to the

individual components of other comprehensive income.

10. Non-current financial liabilities (corporate bond liabilities)

Non-current financial liabilities at the balance sheet date represent the discounted value of the
corporate bond issued in the third quarter of 2012, which has a maturity of five years and an interest

coupon of 7.5 % annually. The nominal volume subscribed amounts to EUR 25,000 thousand.

As a result of the transfer of 4,161 bonds held by the bond intermediary in the previous year of these
bonds are regarded as issued in full for accounting purposes (previous year: EUR 4.161 thousand
not issued). The bonds were recorded as additions at fair value based on quoted market prices
(52.9 %) applying at the transfer date. The difference between the additions amount and the nominal
value is unwound, successively increasing the liability in accordance with the effective interest
method. In 2014 the liability was increased by EUR 188 thousand for the bonds newly regarded as

having been issued and by EUR 100 thousand for the bonds already accounted for since 2012.

11. Tax liabilities

Tax liabilities primarily relate to liabilities for income taxes for periods prior to 2013

(EUR 2,204 thousand) and the current tax liabilities arising in Germany and in France. Interest is
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recorded on the provisions consistent with the expected obligations and maturities. The interest is
calculated on the basis of Section 233a of the Tax Administration Code (Abgabeordnung — “AQ”).

The liabilities are recorded as the Company is of the opinion that it cannot be regarded as sufficiently
probable that the existing tax losses brought forward can be utilized. More information is provided in
section IV note 4. “Deferred taxes”. If there is a positive outcome the tax liabilities can be partially

derecognized.

12. Provisions

The changes in current provisions in 2014 and 2013 were as follows:

Legal disputes

Onerous Internet Legal disputes
In thousands of euro  contracts Court costs Potential fines segment Hotels segment Interest Total
As of January 1,
2014 187 300 130 145 0 82 844
Additions 72 148 179 399
Releases (187) (41) (11) (239)
Utilization (39) (145) (184)
As of December 31,
2014 0 300 50 72 148 250 820

Legal disputes

Onerous Internet Provision Cancellation
In thousands of euro contracts Court costs Potential fines segment for interest risks Total
As of January 1,
2013 1,600 300 0 25 72 144 2,141
Additions 130 145 10 285
Releases (1,413) (144) (1,557)
Utilization (25) (25)
As of December 31,
2013 187 300 130 145 82 0 844

The risks recorded for onerous contracts were released as a result of the complete disposal of the
bonds by the bond intermediary in 2014.

The provision for court costs represents the risks associated with the accusations made against
Travel24 by the authorities concerning flight services (EUR 300 thousand; previous
year EUR 300 thousand). The amounts relate to potential payments of insurance tax and

retrospective tax payments for value added taxes and associated interest. The provision amount was
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determined based on tax assessments received and internal calculations. The provision includes

appropriate allowance for consultancy costs to resolve the legal issues arising.

In addition, there is a provision for legal disputes (EUR 220 thousand; previous year:
EUR 145 thousand). This includes processes related to the Internet segment (EUR 72 thousand). At
the balance sheet date there are a total of 36 open cases in which Travel24.com AG is either
defendant or participant. In most instances, these cases concern the cessation of a specific behavior
or requests from consumer organizations. In most cases the risk is only in the cost of administering
the case, as in most cases there 